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water quality management

Sﬁkeswimming in silk!”

1

The pool owner’s ongoing satisfaction with their investment is mostly determined by
the components that drive it......and so is your reputation!

As a pool builder, pool shop or pool technician, your reputation rests on the performance and reliability
of the products you recommend and install. The same applies to ClevaQuip. That’s why the Australian
designed and internationally patented Puresilk range is the water management system they support.
And it’s why it’s the system you should recommend to your customers. The CMS Chromatalyzer tests
water balance and quality twice a day. There are no unreliable probes, just state-of-the-art colorimetric
sensing and sampling technology. Its revolutionary laser and diode system is the world leader in water
quality management and yet, it’s so easy to use.

The same Puresilk microprocessor also drives the equally revolutionary, Puresilk CCS Salt Chlorinator.
It’s vertical cell sets new standards for pool chlorination. And for those who prefer Liquid Chlorine the
Chromatalyzer has a version that will operate that system as well. So if you want to hear your
customers talking about water so smooth and clean it feels like they’re swimming through silk just visit

the website at www.cleva.com.au

««==e.:NOW that’s Cleva!

Contact ClevaQuip ® Ph: +61 3 9792 2325 ® Address: 163 Greens Road, Dandenong, 3175 VIC ® www.cleva.com.au
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HAYWARD perfectly embodies ClevaQuip’s ideals of performance, strength and
reliability......it's always good to have a heavyweight champion on your side!

One of the world’s largest and most respected pool companies, Hayward builds products that they
rightly claim to be world heavyweight champions. They make no apology for pool pumps, sand and
cartridge filters, gas and electric heaters that are bigger, stronger and heavier than most. That superior
mass allows them to withstand the pressures placed on filtration systems and heaters by today’s
complex pool designs with waterfalls, in-floor systems, spas, etc. It also ensures that they run much
more quietly.

But Hayward systems are not just big and tough, they are also very intelligent. None more so than their
SmartDrive pool cleaners. Hayward’s extensive range includes industry benchmark Pool Vac and
Navigator units and on up to the astounding electric cleaners used to clean the last six Olympic Games
pools. So if you would like your pool components to be perfectly matched and of the highest quality,
then look no further than Hayward, and put the world champions in your corner. For more information on
Hayward, Puresilk and the ‘Cleva Dealer Rewards Program’ just visit the website at www.cleva.com.au

««....And that’s also very, very Cleva!
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Sunbather

- We've tried them all and if there was a better way we would be doing it by now!

Best Looking System Available - 6 Colours and flexible design make it virtually invisible.

- correct flow = long life and optimal performance. No-one else seems to bother. .
Flat-Loop Technology - factory moulded so you don’t need ‘Fiddler on the Roof’ labour.

- even after 15 years our roof pipes are still straight. Again no-one else seems to bother.
Heat per $ Ratio - We deliver more heat per dollar invested. Hey, that’s just what the customer wants.

- do you really think tube size, shape or numbers make any real difference?
SunSwitch - receiving gold medal industry awards says it all.
- it does more for efficiency than extra tubes ever will.
Punched Webbing - its all about protecting the roof from sweating. And making the system cyclone proof.
- the most important fitting in the system and its unique to Sunbather.
Made to Header Service - the only solar company to offer factory tested & assembled modules.
- not just sales talk, we mean real nationwide service backup.

Start to Finish - proudly Australian, we manufacture everything from extrusion to controller and even install with our own glue!

- we like cockatoos, but they won’t like what we have added to our solar systems.

Bottom line? For solar, it all adds up to.......cccccceeverennee...  Sunbather

1800 228 437 1800 BATHER
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All the tools
to grow your business
plus more.

When you become a BioGuard® Approved Retailer, you don't just get shelves full of BioGuard products, you get

=
LTy o - ®
(=) BioGuard® Plus

JAM CHM/0257

Freecall AUS 1800 635 743 or NZ 0800 441 662 for more information. www.bioguard.com
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Welcome to SPLASH!

his issue there’s some good news with the

swimming pool development application

numbers, which are showing a continued climb
out of that trough they had been in. In fact, the figures
show eight continual months of improvement.

But not all the news is good, unfortunately. The
Bureau of Meteorology is predicting a wet summer,
and already some anecdotal evidence indicates the
weather may have dampened short term demand and
hampered building. It never rains but it pours. Even
so, if the underlying demand remains, then things
should be looking brighter once the sun comes out.

One thing that's made everyone at SPLASH! feel a little sunnier is winning
the Best Show in Australia at the Exhibition & Event Association of Australia
Awards. (You can read more on p11)

In more SPLASH!-related news - we've moved offices. Intermedia has moved
down the road to Glebe - less than a kilometre away from the previous location
in Pyrmont.

If you've ever driven down Bridge Road, you'll probably remember the beauti-
ful handmade tables that used to be displayed at the front of the old stone Dattner
building. No more! Now the building is full of hardworking journalists, sales staff,
designers, IT boffins, event organisers and admin workers. The new street address is
41 Bridge Road, Glebe NSW, 2037. The postal address and phones remain the same.

And finally, all the staff at SPLASH! would like to wish our readers a wonderful
Christmas and a happy and prosperous New Year.

' O

Chris Maher O

Editor O
chrismaher@intermedia.com.au O

-
BLIC
RRRTES

This issue’s cover Q

Vet The cover shows two of the 38 individual infinity

plunge pools at the Ubud Hanging Gardens
sF_RF—“E\“G Resort. There is more on th|§ pr_OJect on page éé.
m\ﬂuw\s The inset shot shows a David Tisherman-designed

negative edge pool on Catalina Island. There is
more on this pool and Genesis 3 on page 28.

www.splashmagazine.com.au SPLASH! | 7



FORNTHE NEXT 12 MONTHS

YOU’LL BE
SEEING DOUBLE!

TO CELEBRATE OUR 30TH ANNIVERSARY with EVERY BOTTLE
purchased of EVERY SIZE of LO-CHLOR POOL ALGAECIDE we
will give you a DUPLICATE BOTTLE FREE OF CHARGE

THAT’S
2 BOTTLES
CCAUTION FOR THE

KEEF BT 0F EEacy oF ol U
pEr o oo B

B ot " PRICE OF 1

ﬂ CAUTION i
e —

2/ N ’ SIZES:
0/ | Vi 4  500ml
) O 1 litre
S litre
20 litre

Contact your Local Distributor of Lo-Chlor Chemicals
Phone: 1800 64 7665 Email: info@lochlor.com.au www.lo-chlor.com.au

OFFER EXPIRES 30th JUNE 2011. NO TERMS, NO CONDITIONS and NO HIDDEN COSTS.
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industry news

Single national consumer law

)

OO

THE ACL WILL COME INTO

FORCE FROM JANUARY 1

FROM January 1, 2011, all Australian
businesses trading in Australia will operate
under a single, national consumer law: the
Australian Consumer Law (ACL).

The ACL will replace different national,
State and Territory laws that set out
consumer rights and business obligations
when selling goods and services with a
single, national set of rules.

The ACL is a national consumer law
which is to apply to all business sectors.

It covers general standards of business
conduct, prohibits harmful practices,
regulates specific types of business-to-
consumer transactions, provides basic
consumer rights for goods and services
and regulates the safety of consumer
products and productrelated services.

N\

The ACL will be administered and en-
forced jointly by the Australian Consumer
and Competition Commission (ACCC)
and the State and Territory consumer
protection agencies, with the involvement
of ASIC on relevant matters.

The ACCC says the benefits to business
will vary depending on the size of the busi-
ness and whether they trade locally, nation-
ally or internationally but may include:

B Reduced compliance costs;

B Reduced regulation burden and

complexity for business;

B Certainty for business operating

under a single national consumer law.

Australia’s consumer protection agen-
cies have a wider range of enforcement
powers under the ACL and new pecuni-
ary penalties can apply. The maximum is

$220,000 for an individual and $1.1mil-

SPASA simplifies national membership

OO O

NOW IT WILL BE EASIER TO BE A NATIONAL MEMBER

AT a recent SPASAC conference held in
Melbourne, all SPASA State associations
agreed on a landmark decision to simplify
the National Member program. This will
alleviate confusion regarding rights and
benefits available to National Members.

The decision will see all States make
available common identification brand-
ing benefits, annual fees, member
discounts and member rights for “nation-
ally recognised” suppliers.

All National Members will — after
submission of their 2011 calendar fees —
be permitted full member rights in every
State. These member rights include
the ability to participate in each States’
promotions and exhibitions at the local
State Member rate, to attend any meet-
ing in any State, and have input into the
industry across all Australian sectors — all
for the one “flat fee”.

It also enables those businesses that
trade nationally, but may not have an
office in another State, to be acknowl-
edged, informed and widely recognised.

1. Any Member providing products and/

or services to the pool and spa industry,
in more than one State of Australia,

can apply for National Membership.

2. National Membership must be
obtained through the local SPASA
Office where the member is located.

3. All National Members will be
permitted to use, at their discretion,
all State-based logos (that will be
modified) to have the words “Aus-
tralian Member” added — this new
branding can be used both within
Australia and internationally.

4. A National Member must comply
with each of the SPASA Association’s
Rules & Regulations, in each State
of operation.

5. A National Member will have all
the rights and privileges of a State
Member, this includes voting rights,
all member discounts, meeting ac-
cess and advertising rights — with full
member discounts — Australia-wide.

The annual fee for National Mem-

bership is $7000 (+GST). This fee, as
invoiced by the SPASA Office where the
member head office is located, is then
shared (by arrangement) across all State
SPASA offices. For more information
contact your local SPASA office.

lion for a body corporate. Criminal pen-
alties for the same amount may apply.

The consumer guarantees in the ACL
are similar to the existing conditions and
warranties implied in agreements for
goods and services by national, State
and Territory consumer laws. They
do not create vastly different rights
and obligations, but set out the rights
and obligations in a clearer way.

Under the ACL, both supplier
and manufacturer guarantee the
acceptability of the goods sold;
and the supplier guarantees the
acceptability of the services.

There is more information on the
ACL at the websites of the ACCC and
the relevant State consumer protection
agencies. Go to www.splashmagazine.
com.au for a Quick Link.

Neil Browne passes away
WATERWAY GOES INTO LIQUIDATION

OCTOBER saw the sad passing

of Waterway Australia principal Neil
Browne, who had been battling
cancer for the previous six months.
He had been a long term and well
respected member of the industry
including involvement with Water-
way for more than ten years. He was
taken before his time. He left behind
wife Jo and children Simone, Kurt,
Nick, James and Mitch.

In light of his deteriorating health
and his eventual passing, Waterway
went into liquidation.

The liquidation was complicated
because there were 2500 pallets of
stock. The warehousing company had
what is known as a “warehouseman’s
lien”. The liquidator discharged the
company’s interest in the stock, be-
cause they didn’t believe the monies
received through any auction would
cover the cost of the warehousing.

Following an announcement in
SPLASH! eNews, most of the items
have been bought — and at the time
of writing, it looks as if the rest will
go to one of the dozen or more
interested parties.

www.splashmagazine.com.au SPLASH! | 9



With Pentair, you'll clean
up this Christmas.

.
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entair Water Pool and Spa® offer the best combination of
cleaning performance, convenience and reliability. With the
broadest range of pressure side and suction side pool cleaners
in Australia, there’s a Pentair cleaner to suit all budgets and pools.

1 y =
e G E: » k-
- Par ol 4 B
SandShark™ Legend® Hammerhead™
» Unique 2-way » Wide intake throat » [deal for all pool
cleaning action for large debris surface and sizes
» Wide 12" cleaning path » Heavy duty, large » Silent hammer -
» No assembly required capacity collection bag » Extra-wide mouth Pentalr water
» 4 wheels ensure stability for larger debris Pool and Spa®

Freecall 1800 664 266 Web: pentairwater.com.au E: au.sales@pentairwater.com Fax: 1800 006 688 pumps ¥filters»heat pumps»automation»lightingrcleanersrsanitizers»water features» maintenance products
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SPLASH! wins Best Austra(l)ign Show

Simon Cooper with Nic Mumford from Exhibit Systems (back), and Karen Jaques,
Melanie Robertson and Madoka Morimoto (front)

INTERPOINT staff already knew
the swimming pool, spa and aquatics
industry thought SPLASH! was the
best show around.

Now, the Exhibition & Event Association
of Australia (EEAA) has confirmed that
opinion — and even gone further — giving
the SPLASH! Pool & Spa Trade Show
2010 the award for the Best Australian
Show (trade or consumer).

SPLASH! was up for an award in the Best
Trade Show Under 10,000sqm category,
and staff were quietly hopeful that the show
might pick up an award or a place against
the much bigger opposition. But not only
did SPLASH! win its category, it went on
to win the award for the best show in the
whole of Australia, which includes giant
shows across several big industries and cov-
ers both consumer and trade events.

Ny

“We were delighted to
win the Best Trade Show
Under 10,000sqm with our
first and only submission,”
says Simon Cooper, Manag-
ing Director of Interpoint
Events and Publisher of
SPLASH! Magazine.

“But to win Best Australian
Show was unbelievable!

“Finalists included giant
international players such
as Reed Exhibitions and
Diversified, as well as AEC
— very tough competition for
a small team and a privately
owned Australian company.

“Of course, we couldn’t
have done this without
the support of sponsors,
exhibitors, attendees and all the suppli-
ers. SPLASH! is a truly enjoyable event
and one the team and I look forward to
greatly — so much so, we are holding two
SPLASH! events next year — in Singapore
and in Wellington, New Zealand.”

The judging panel of 20 industry and
media experts looked at everything from
floor space sold, number and diversity of
exhibitors, number of attendees and also
innovation in marketing and promotion.
(For more information go to www.splash-
magazine.com.au for a Quick Link to the
criteria and judges’ comments.)

SPLASH! 2010 achieved record
exhibitor and attendance numbers and
is recognised as an invaluable contribu-
tion to the pool and spa market. It was an
overwhelming success for Interpoint and
the pool and spa industry at large.

New rules for home building industry employers

AUSTRALIA now has a national work-
place relations system. This means that
there is only one set of rules when it
comes to wages, leave, entitlements
and conditions of employment for the
private sector. These changes impact
on workplace rights and responsibilities
and all employers need to be aware of
how this affects them and their workers.
Two important changes have been made
to create a safety net to protect workers.
The first is the ten National Employment
Standards (NES). The NES outline the

OO O
minimum employment conditions which
must be met by all employers. The sec-
ond change is that under the Fair Work
system, there is a national set of modern
awards, which will cover all employees.
Employees currently covered by the
State award system will move to the
modern award system on January 1, 2011.
To help businesses move to the nation-
al system, many of the modern awards
have transitional arrangements in place.
You can find out more at
www.fairwork.gov.au.

OO

industry news

Queensland
women unite

LANDSCAPE Queensland and SPASA
Queensland joined forces in October

to host a PoolScapers Luncheon for
business women in their respective
associations. The event was held at

the Sofitel Brisbane.

It is often the case that women involved
in the business side of pool building,
landscaping and retailing end up with
the tricky jobs of debt collection, phone
sales, account keeping and customer
communications, and could do with
some specific advice.

More than 50 women turned up for
the lunch date, and a large number of
attendees made new connections to help
their businesses.

Based on the success of this luncheon,
the next one is already being planned

for March 2011.

Safe disposal

of chemicals
ChemClear provides a service to
chemical users to safely dispose

of their old and unwanted chemicals
which they may be holding and are

no longer useable.

Nationally the program has collect-
ed 232 tonnes of obsolete agricultural,
veterinary and other chemicals and
has a further 109 tonnes registered
awaiting collection. You can register
by calling 1800 008 182.

www.splashmagazine.com.au SPLASH! | 11



SPAELECTRICS PTY LTD

Spa Electrics Pty Ltd —
Product Updates | —

www.spaeleclirics.com.au

Available November

SE804

T-Jet now supplied with 25mm coupling and updated to
a 40mm outlet.

SE804F

T-Jet now supplied with faucet coupling.

SE814

T-Jet now supplied with 25mm coupling and updated
to a 40mm outlet, also includes 40mm SE701 Eyeball Return.
(Available in all colours)

SE814F

Q T-Jet now supplied with faucet coupling, also includes
SE801 threaded 40mm eyeball.
(Available in all colours)

T: 61 [03] 9793 2299 | F: 61 [03] 9793 1799 | E: info@spaelectrics.com.au
ABN: 96 416 805 239 | P: PO box 4410, Dandenong Sth, Victoria 3164

www.spaelectrics.com.au
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industry news

Are swimmers smarter?

A NEW UNIVERSITY STUDY IS TESTING THE HYPOTHESIS
THAT SWIMMING MAKES YOU MORE INTELLIGENT

A Griffith University research project
will survey more than 10,000 swimming
students in the world’s most comprehen-
sive study into early-years swimming.

The joint project between Griffith
University, Kids Alive Swim Program
and Swim Australia aims to determine
whether regular swimming contributes to
the physical, social, cognitive and linguis-
tic development of pre-school learners.

Project leader Professor Robyn Jor-
gensen from the Griffith Institute for
Fducational Research said anecdotal
evidence found swimmers tended to be
more confident with greater physical
development than their same-age non-
swimming peers.

“But this is the first detailed study to
determine how much more advanced that
development might be and why,” she says.

“The only large-scale study was in Ger-
many in 1982, while more recent studies
have been predominantly with learners
with physical disabilities. Our study will
monitor 10,000 students throughout

Australia annually over four years.”

The study will identify key factors in
swimming programs that enhance devel-
opment, such as the number of lessons
per week, age of child when commenc-
ing lessons and access to a home pool.

“Drowning is the highest cause of death
in the under five age group, whether in
pools, baths or water sources on properties,
so we want to increase awareness of the
importance of learning how to swim from
an early age,” Jorgensen says.

The study will also analyse at least one
swimming program with observations of
students in lessons and interviews with
students, parents, and teachers.

“It will highlight the critical features of
swimming programs that aid learning, as
well as provide data regarding effective
programs, which will then be given to
our industry partners.”

More than 50 swim schools through-
out Australia and overseas have already
pledged more than $80,000 per year over
the four-year project.

Poolrite selling spares through distributors
Poolrite is now supplying spare parts through distributors, rather than directly to

customers. Niagara, one of the companies chosen as a key distributor, says it has
begun stocking up on Poolrite spares to enable a quick response to any orders.

Lo Chlor celebrates three
decades of algaecide

OO O—
WHILE Lo-Chlor Chemicals started trad-
ing in 1983, the algaecide that made the
name famous started a few years earlier.

Andrew Simons was a young pharma-
cist who came upon the idea of using
low dose organo copper complex known
as Lo-Chlor Pool Conditioner that was
designed to kill and control algae and
fungal infestations for an extended
period of time.

Simons manufactured the algaecide
from his garage in Sydney’s east and
sold box after box at his pharmacy in
Castlecrag. In 1979, he sold his phar-
macies and rented a small factory in
Marrickville where he started producing
the algaecide and what would ultimately
become the largest range of specialised
pool and spa chemicals in the world.

Today the company is still owned by
the Simons family and run by An-
drew’s son, Paul. It boasts more than 35
employees, has more than 60 specialty
chemicals in its range and is recognised
as a market leader around the globe.

Still located in Marrickville, Lo-Chlor
has a purpose built 2500 square metre
facility where it manufactures and pro-
duces almost its entire range of special-
ised chemicals.

The Lo-Chlor Pool Algaecide on the
shelves today is still made from exactly
the same concentrated formula as the
first bottle sold 30 years ago. In fact the
only thing about the product that has
changed in all this time is the design
of the label.

Pool wizard promo
OO O—
DAVEY is offering a $50 Wish Gift
Card consumer promotion for the rest
of December. With the any purchase
of either of of the PoolWIZARD:s or a
ChloroMatic, EcoSalt or SC Series salt
water chlorinator, pool owners qualify
for a $50 Wish Gift Card.

The Pool Party Promotion, which applies
to all purchases of these participating prod-
ucts made up to 31 December through a
Davey dealer, includes substantial support
material, a national radio advertising cam-
paign and pointofsale material, as well
as a special campaign specific website
(www.daveypoolparty.com.au).

www.splashmagazine.com.au SPLASH!| 13



Australia’s leading
Pool Builders choose

-

Paramount e Bookshelf
In-Floor
Cleaning

PARENTING FREAK ABILITY

MARK Dobson is a
performance adviser
to elite athletes and
coaches, and in
Parenting Freak Abil-
ity, he looks at how
parents and coaches
have handled the
amazing natural
talent of some

top athletes.

It provides amaz-
s i e o i o e B e ing behind-the-

B scenes insights and
anecdotes about
the development of
talented young ath-
letes. For example,
it delves into how
swimming sensa-
tion Grant Hackett
got his start,
including how
he used to swim 20 laps of an Olympic pool at age six.

Prior to the Beijing Olympics, Dobson spent one year as a direct
resource for the Australian Olympic Swimming Coach lan Pope.
He now coaches USA pipe and slope skier Colby West at the Win-
ter X Games and was a founding member of New York City’s first
Pool Spa University for exceptionally talented teenagers, which was recently
working togetber acknowledged by Barack Obama for its educational innovation.

In this book he taps into the wisdom of some of Australia’s great
parents and explains the strategies he also uses to unleash ability.
Some of the parents and coaches he covers includes Lindsey
in-floor Gaze, parent of Andrew Gaze, five-time Olympian; Allison
Siddle, parent of Peter Siddle, Australian Test Bowler; Ray and
Karen Buckley, parents of Nathan Buckley, AFL Brownlow
Medallist; David Carney, parent of Emma Carney, three-time
g World Triathlon Champion, Denis Ginn, parent of Drew
Our systems will Ginn, triple Olympic Gold Medallist; Dot and Alec McGory,
parents of Scott McGory, Olympic Gold and Bronze Medal-
list; Susan Davis, parent of Anna Segal, Winter Games Gold
N Medallist, Meredith and Manfred Guehrer, parents of Marieke

Guehrer, World Champion Gold Medallist; and Esther

e \ . = 0 Thompson, parent of Archie Thompson, Socceroo.
£) %) 2) %) ¥)

| Win a copy of Parenting Freak Ability
J// Il SPLASH! has a copy of Parenting Freak Ability to give away.

Details will be in the next eNews. To be in with a chance,

Systems

] s srrn P Lt R TR TR S LAy PR

clean any pool

make sure you are subscribing to the free newsletter. Simply
e/ POOL-WWATER go to www.splashmagazine.com.au and click on the Sub-

ErRoQVYCelS scribe to Free eNews button.
Unit 6, 170-180 Rooks Road, Vermont Vic 3133
Phone: 03 9873 5055 Fax: 03 9873 4746
www. paramountpoolproducts.com info@poolwaterproducts.com.au

Paramount
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You mean | can

ndusiry calendar find every pool

FUTURE INDUSTRY DATES TO KEEP IN MIND proclucl' | nQECI iUSi'
by clicking here?

2010
Dec 79 Canadian Pool and
Spa Experience, Toronto
Dec 15-19 FINA Shortcourse World
Swimming Championships,

Dubai, UAE

2011

Feb 5-7 Spatex, Brighton, UK

Feb 24-26 Forum Piscine, Bologna, Italy

Mar 3-5 Pool & Spa & Sauna
China 2011, Guangzhou

Mar 12-13  Pool, Spa and Outdoor
Living Expo, Perth

Y E:) ) WA Golf Classic

Apr 14-15 Landscape Expo, Brisbane
SPLASH! Asia, Raffles City
Convention Centre, Singapore

May DesignBUILD, Sydney

May Brisbane Consumer Spa
& Outdoor Living Expo,
RNA Showgrounds

July 2° WA Awards of Excellence
Gala Dinner

Aug SPLASH! New Zealand,
Wellington Town Hall

Sep 29 Euro Attractions Show
(EAS), London

Oct 4 World Aquatic Health
Conference

Oct Piscina International Swimming
Pool Show, Barcelona

Oct 22-23  Perth Summer Pool Spa
and Outdoor Living Expo

Oct 26-29 Aquanale, Cologne, Germany

Nov 18 WA Sundowner

More details and dates are available at Go to
www.splashmagazine.com.au. & WWW-SPIGShmngZine.Com.GU

These dates are subject to change and should be checked and click on DiI'GCfOI'Y
with the relevant organisation. Please send calendar

submissions to chrismaher@intermedia.com.au (PIUS news, events, mdus"y links and much more)

www.splashmagazine.com.au SPLASH! | 15
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Pool numbers keep going up
OQ )

BUT WET WEATHER MAY DAMPEN SHORT TERM DEMAND

THE good news on DA numbers has
continued, with all states showing a
marked increase. Pool DA numbers for
the Year-to-September show an increase
except for Queensland which held steady.
Comparing August and September with
the same period last year showed an im-
pressive increase of nearly 250 per cent.
These very good figures should be tem-
pered by anecdotal evidence that prolonged
wet weather is affecting building and short
term demand. However, the good numbers
indicate a strong underlying demand.
Figures for Year-to-September com-
parisons are: New South Wales (+ 81 per
cent), Victoria (+45 per cent), South Aus-

o Year to SEPT 2010
—@— Year to SEPT 2009
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tralia (+35 per cent), Western Australia (+5
per cent) and Queensland (-2 per cent).

Taking the two months only into con-
sideration, there was a massive 248 per
cent increase over the same period last
year. The biggest increase was for New
South Wales (400 per cent), while South
Australia had a 200 per cent increase, Vic-
toria had a 135 per cent increase, Western
Australia had a 93 per cent increase and
Queensland had a 70 per cent increase.

It should be taken into consideration
that comparisons of DA numbers against
insurance scheme numbers indicate
that some figures could be considerably
higher — though they would not necessar-

3500

3000

2500 -

2000

ily affect the comparison percentages.

Additionally, these figures would exclude
most renovations, pool projects that
are included as part of a new home, or
smaller projects under the cost thresh-
old —these projects are estimated to be
an additional 30 per cent, meaning total
pools actually built could be consider-
ably higher than the quoted DA figures.

However, while these quoted figures
may miss some swimming pools, spas
and renovations, they do give an indica-
tion of how the market is trending.

For further information and more com-
plete reports, contact Magdalene Miller
from Cordell Information on 1800 80 60 60.

Year to Sept 10

B Year to Sept 09

growth in both Melbourne

0 - 1
Oct Nov Dec Jan Feb Mar April May
Comparison of Australian pool approvals Year-to-September 2010 with Year-to-September 2009

June July Aug Sept

1500
1000
500
1 1
0 NSW VIC

Pool Approvals by State Year-to-September 2010 and Year-to-September 2009

able mainland capital city to

| 1 | I I 1
QLD W SA

A TAS

increased borrowing costs

HOUSE and unit prices have
fallen in most capital cities in
the September quarter, signal-
ling an end to property price
growth until 2011, according to
Australian Property Monitors’
Quarterly Housing Report.

National median house
prices remain effectively un-
changed at 0.1 per cent for the
quarter, with units (excluding
Hobart) falling slightly by just
under one per cent.

Moderate house price

16 | SPLASH!
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(1.2 per cent) and Sydney
(0.7 per cent) were able to
offset the declines in all
other capital cities.

Annual growth in the
housing market is robust at
11.5 per cent but is down
from the 15.2 per cent
achieved in the June quarter.

This trend is also mirrored
for units, with annual price
growth declining significantly
to 6.5 per cent from 12.1 per
cent last quarter.

Following a moderate fall in
prices in the quarter, Adelaide
is currently the most afford-

purchase either a house or
unit, with the median price for
houses at $448,950 and units
at $290,264.

Brishane median house
prices fell by 1.7 per cent, the
biggest decline amongst the
major capitals, and unit prices
fell by 2.8 per cent, which was
the largest fall since 2001.

Darwin prices have had the
sharpest decline of all cities in
the quarter, with house prices
falling by 1.9 per cent and
units by 5.6 per cent.

“This quarter’s results
show the effect on prices of

following the normalising of
interest rates, together with
falling auction clearance rates
and lower levels of housing
finance,” says Yvonne Chan,
Head of Research for Australia
Property Monitors.

“In the short-term, with
national growth at 6.1 per
cent for the nine months
to September, and with
expectations of rising interest
rates, APM anticipates that
prices will remain flat or fall
slightly for the remainder of
this year with this trend to
continue into 2011.”




Remco reseller success!

POOL COVERS & ENCLOSURES

Remco is Australia’s market leading manufacturer of automated,

and multifunctional pool cover systems and enclosures. Our stylish
products keep Australian pools safe, clean and beautifully warm all
year round. Environmentally friendly, they're designed to stop evaporation
and save our precious water while minimising chemical usage.

Pool owners Australia wide are appreciating these Remco benefits.

With over 20 years experience Remco has a history of supplying the highest quality
products, manufactured to the strictest international standards. Our range of standard
and customised safety covers, vinyl covers, automatic and manual rollers and pool
enclosures are available and serviced Australia wide.

Remco resellers are currently enjoying exceptional recognition and
sales success from our extensive marketing and product support. -
To find out more about about becoming a Remco reseller, call us today! !

FREECALL 1800 652 962 > _a——
or visit WWW.remco.com.au ' T

MDG 17734 SP 9/10



O

O,
industry news

Industry moves

o0 O
SPLASH! BACK TO GLEBE 1Q MOVES DOWN THE ROAD NEW NATIONAL SALES
Intermedia, publisher of SPLASH!, Due to expansion of the business, MANAGER FOR RAYPAK

has moved to new offices in Glebe —
less than a kilometre away from the
previous location in Pyrmont.
The company’s new, larger offices
are located in a well-known heritage
building — the old Dattner building
right at the Glebe light rail station.
Intermedia had been previously head-
quartered in Glebe/Ultimo prior to
the move to Pyrmont three years ago.
The new street address is 41 Bridge
Road, Glebe NSW, 2037. The postal ad-
dress and phones remain the same: PO
Box 55, Glebe, NSW, 2037; switchboard
(61_2) 9660 2113; fax (61_2) 9660 4419.

NEW SALES
MANAGER FOR COOKE

Brad Deacon has recently been appointed
sales and marketing manager for Cooke
Industries, with his office located in
Melbourne. He will be responsible for the
ongoing national development of the range
of products that include the QuikClean in-
floor cleaning system and the Water Witch
automatic water leveller, amongst others.

Deacon has more than 17 years experi-
ence in the pool/landscape industry. A
qualified landscape gardener, he ran his
own landscape business for 10 years and
was actively involved in the construction
phase of many swimming pools through-
out Victoria. Later he held various man-
agement positions with C&M Brick, Boral
and Landstruct. This varied career path
has given him both great hands-on skills
and solid management experience.

For more information contact him on

0458 593 071 or at b.deaconcookes.com.au.

18 | SPLASH! www.splashmagazine.com.au

International Quadratics (IQ) is
moving to larger premises.

“Towards the end of last season we re-
ally struggled to find sufficient space for
our stock,” says managing director David
Lloyd. “The further expansion of our
commercial pool division also placed
enormous pressure on our current facil-
ity. Fortunately a recent development
at the end of our street has just been
completed and we have secured a free-
standing property which is about double
our current storage space. It will also
give us room to expand our assembly
and service division.”

“As this is a new development we are
able to plan both the warehouse and of-
fice space to incorporate a workshop and
a training room. Recent IQ technical
training schools held around the country
have proven to be extremely popular and
many shops have requested us to provide
further training for both experienced and
new staff. The new facility will enable
us to offer this training in a comfortable
and suitable environment.”

Even though IQ only moved a couple
of hundred metres down the road, they
crossed to a different telephone exchange,
so need a new landline number.

The new address is 12 Gatwood Close,
Padstow, NSW, 2211; phone (02) 9774 5552.

1Q’S NEW NSW MANAGER

IO has also appointed a new manager for
the NSW domestic division, Chris Smith.
He has been with 1Q for four years, and
has extensive experience in the pool indus-
try both in chemicals and equipment.

Greg Op de Coul has recently been ap-
pointed to the position of National Sales
& Marketing Manager at Raypak Australia
for their pool and spa gas heating business.
Op de Coul has been with the Rheem or-
ganisation for more than six years and is an
active member of the industry, serving on
the SPASA board for the Victorian chapter
for more than three years.

RELTECH APPOINTS
NEW DISTRIBUTORS

Melbourne-based manufacturing com-
pany Reltech is establishing a distribution
network with the appointment of Evolution
Wiater and Lighting Solutions in Queens-
land, Pool Controls in Western Australia
and KK Products in South Australia.

Reltech’s parent company, Rella
Plastics Pty Litd, has been manufactur-
ing pump wet-ends and various other
products for the pool and spa industry
for more than 15 years. The company
also designs and manufactures pool and
spa filters, solar heating and booster
pumps. It is now looking to develop the
brand through reputable distributors and
resellers interstate, while supplying the
trade directly in Victoria.

With a full scale toolroom and plastic
injection mould facility employing more
than 50 people, the company hopes to
manufacture more products locally
in the future. For more information
contact Reltech on (03) 9459 3838,
email office@reltech.com.au or
visit www.reltech.com.au.
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WATERCO
INTERNATIONAL
EXPANDS SALES TEAM

Waterco’s International
division has appointed a new
Middle East sales executive,
Jose Angel Gonzalez. Based
in Singapore, Waterco Inter-
national is responsible for the
growth of the group’s export
market outside Europe.
Gonzalez will be responsible
for the promotion and sales
expansion of the Waterco
product range throughout
the Middle East and French-
speaking African regions.

“I am delighted to join the
Waterco International team and
look forward to the many chal-
lenges ahead,” says Gonzalez.
“Although Waterco has been
active within this region for
a number of years there are
plenty of new opportunities
and I look forward to achiev-
ing the goals we have set.”

Gonzalez has more than 20
years experience and a strong

track record in
the swimming
pool and spa in-
dustry. His details
are jose.gonzal-
ez@waterco.com.
sg or mobile +33
626 405 610.

SAD PASSINGS

Sadly, a number
of industry mem-
bers have passed
away recently.
Rob Szakal,
director of Calais
Pools in South
Australia was
tragically killed
in a workplace
accident in Oc-
tober. SPLASH!
understands the
accident involved
his tip truck on
the street outside
a pool job. This
was a very sad and
distressing accident, which
has left a severe impact on
those who worked with and
knew Rob. Workcover and
Safe Work SA are putting
together a report on the inci-
dent. SPASA SA is handling
the project management of
the unfinished pools.

Also in South Australia,
Terry Scott of Scott Pools
passed away. Terry had been
in the industry for a very
long time, forming TG and
MI Constructions in 1966
and was a fibreglass pioneer
from 1968. He had served
SPASA for many years, in-
cluding as president.

Jan Thomas passed away
in November. With her hus-
band, Tony, she ran Western
Sydney Pool Service at Emu
Plains for many years.

Neil Browne from Water-
way also passed away after a
six-month battle with cancer.
Please see page 9 for more on
this sad passing.

Most Environment-
Friendly Lighting Product

ESTREAM-'

C UNDERWATER LED LIGHT

Energy Saving

Operates on only 15 watts of
energy

Long Life
Over 70,000 hours of lighting

Innovative Lens
Uniform diffusion of light

Clever Heat Management

Heat output is managed by its
electronic circuitry

Multicoloured

Brite White, Electric Blue and
Multicoloured

Niche or Surface Mount

SPLASH!

Emwironmeental
AWEras

FithWeEsH
Ha [ ritnmeues] Frimdly
Ligriemny Freds

NSwW QLb viC SA WA NZ
029898 8686 07 3299 9900 03 9764 1211 08 8244 6000 08 9273 1900 09 525 7570

VWATERCD

Water, the liquid of life

www.waterco.com
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Plid wins anothér award

P lacid Pools, who won a SPLASH! En- Centre, and are aimed at highlighting the

vironmental Encouragement Award wealth of outstanding local talent with
earlier this year, has now taken out innovative ideas designed to stimulate
another award for the Eco Splash System: and diversify the future economy of
the Tropical Innovation of the Year Award. tropical North Queensland.
The Tropical Innovation Awards were Placid Pools was one of 46 tropical
held in November at the Cairns Convention innovators to enter the competition.

YOUR POOL HEATING PARTNER

With overwhelming support from the judges,
its patented Eco Splash System was recog-
nised as the Tropical Innovation of the Year.

The Eco Splash System is a tropical water
purification system, developed specifically
for tropical swimming pools, ponds and
potentially for the rejuvenation of tropical
wet lands. It relies on natural biofilm culti-
vation, natural media (specialised layered
beds of stones), specific flow rates and
aquatic plants to produce crystal clean pure
water which essentially replicates nature
with today’s most advanced technologies

Owner Joe Spelta and his team have
passionately researched and developed the
now patented Eco Splash System for more
than five years specifically to successfully
work in challenging tropical conditions.

The judges said the invention has the
potential to revolutionise not just the pool
industry, but also has possible applications
in the rejuvenation of wetlands, remote
monitoring of water quality on outback
stations and the like. Placid Pools is
currently sourcing partners for these
future applications and stages of
commercialisation of their invention.

SUNLOVER HEATING HAVE INSTALLED IN EXCESS
OF 25,000 SOLAR POOL HEATING SYSTEMS AND
BUILT A REPUTATION ON HAPPY CUSTOMERS
OVER ITS 22 YEAR HISTORY.

OASIS ECO
PACK RANGE

SAVE MONEY, SAVE ENERGY
SAVE THE ENVIRONMENT

Solar Heating Pool Blankets Rollers Heat Pumps

Sunlover solar heat absorbers are available Sunlover offers a complete pool blanket Care & handling of your solar blanket is easy ~ Sunlover has a huge range of Oasis heat

in five colours and feature patented Flatt package, with tough blankets available inthe  with a Sunlover Heating roller. Our rollers are pumps, design to deliver the ‘swim when you
Matt Return Manifolds. latest colours and a range of thicknesses. easy to use, tough and durable saving you want' life style. Low operating costs means you

time and space.

to keep your pool warm and ready to swim in!

Head Office New South Wales Queensland

Factory 5,9 Jersey Road  2/20-22 Foundry Road Factory 6, 7-9 Activity Crescent
Bayswater VIC 3153 Seven Hills, NSW 2147 Molendinar QLD 4214

T: 03 9720 2133 T: 029838 0000 T: 07 5597 7360

F: 03 9720 3266 F: 02 9882 6622 F: 07 5597 7361

www.sunloverheating.com.au Email: info@sunloverheating.com.au

f/‘\
\_Sunlover
=/ heating
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BCA confirms
heat pumps okay

here had been some questions
Taround the confusing wording in the

Building Code of Australia (BCA 2010}
and its acceptance of heat pumps. However,
that has now been clarified by the Australian
Building Codes Board - with the confirma-
tion that heat pumps are indeed acceptable
for heating swimming pools.

Industry representatives had contacted
SPLASH! regarding the wording of the
latest BCA, which could be interpreted as
prescribing that the only acceptable type of
swimming pool heating is solar.

The confusion stemmed from two seemingly
contradictory statements in the BCA (3.12.5.7).
One statement says: “Swimming pools must
be heated by a solar heater without boosting
from electric resistance heating.”

But later is the statement: “The BCA
further requires swimming pools and spas
that use gas or heat pump heaters to have a
cover to reduce evaporation and subsequent
heat loss and must also have a push button

and time switch to control the operation
of the heater.”

The board has now clarified that this
means that IF a swimming pool is heated
by solar, it cannot be with an electrical
resistance booster, but pools CAN be
heated by gas or heat pump in accordance
with the conditions outlined above.

NFT research
agreement in the offing
New Fluid Technology, developer of
the Stealth pool/spa pump, has been
successful in applying for the 2011
round of Australian Research Council
Linkage Projects. The projects are
run by NewSouth Innovations Pty
Limited (NSi), an entity which com-
mercialises intellectual property
developed by researchers at the
University of New South Wales.

On the basis of their acceptance,
New Fluid Technology is expected to
enter into a collaborative research
agreement with NSi.

Aqua-Star Pool Lights

AQUA QU]

AQUA* STAR

POOL LIGHTING SYSTEM

Getting the lead
out of vinyl

he Vinyl Council of Australia has
Treported success in moving away

from lead-based stabilisers in the
manufacture of vinyl in Australia.

According to the industry’s latest
Product Stewardship Progress Report,
leading Australian vinyl product
manufacturers and suppliers have reduced
the use of lead-based stabilisers by 95
percent between 2005 and 2009, and are
well on track to complete the voluntary
phase out by the end of 2010.

This is one of six key commitments
the PVC industry made eight years ago,
all of which have driven the major part
of the industry here towards significant
environmental improvement in the life
cycle of their products.

The Green Star building rating tool now
accepts the use of PVC and encourages
the use of best practice PVC products.

You can download a full copy of the report
via a hotlink at www.splashmagazine.com.au.

Latest
Technology
Super Bright

LEDs

NEW SOUTH WALES
Aqua-Quip 02 9643 8338
www.aquaquip.com.au

QUEENSLAND
Rainbow Pool Products
07 3849 5385
WESTERN AUSTRALIA
Chadson Engineering
08 9344 3611

SOUTH AUSTRALIA
Pool Power

08 8362 6325

www.splashmagazine.com.au SPLASH! | 21
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Around the Globe
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AUSSIES MOVING INTO INDIA
AUSTRALIA’S largest readymade pool
company, Classic Pools, is looking to set
up operations in India. The 35-year-old
company specialises in prefabricated vinyl-
liner swimming pools. It has completed
extensive market research on Indian pool
sector and will be moving forward with its
infrastructure phase shortly, according to
India’s Waves magazine. The infrastruc-
ture phase could include strategically
located showrooms with working models
spread across the entire country, allowing
potential customers to fully evaluate their
pools before they purchase. Waves also
reports that Remco, the Australian swim-
ming pool cover manufacturer, is investi-
gating moving into the Indian market.

DROWNING KID
SAVES LIFEGUARD

THIS wasn’t the way it was supposed to
work. A “lifeguard” jumped into a Mum-
bai swimming pool to save an 11-year-old
school student at a swimming carnival,
who had got into difficulties. However,
the rescuer was not a lifeguard, but a
young man on the domestic staff, who
didn’t know how to swim properly.

The boy managed to recover enough to
save himself, and seeing the “lifeguard”
in difficulties, went back and saved him
as well. The assumption was made that
because the young man was sitting in
the lifeguard’s chair, he was in fact a life-

OO

guard. This resulted in no-one else going
into the pool to rescue either the student
or the young man himself — a dangerous
error that nearly cost two lives.

CPSC JOINS APSP

IN SAFETY CAMPAIGN

THE US Consumer Product Safety Com-
mission (CPSC) announced a strategic
partnership with the Association of Pool
and Spa Professionals (APSP) for the agen-
cy’s Pool Safely: Simple Steps Save Lives
public safety campaign. Announced at

the International Pool, Spa, & Patio Expo
in Las Vegas, the partnership includes
APSP working with CPSC to promote the
Pool Safely campaign to the pool and spa
industry. As the newest Campaign Safety
Partner, APSP will play an important

role in helping to reduce the number of
drowning, near-drowning, and entrapment
incidents each year by working with its
members and customers to prioritise
education and compliance with the
Virginia Graeme Baker Pool & Spa Safety
Act. This Pool Safety campaign is part

of CPSC'’s national information and
education program associated with the Act.

CHEMTURA IN THE US

EMERGES FROM CHAPTER 11
LAST year, SPLASH! reported that
Chemtura Corporation, parent company
of BioLab, had filed for relief under the
US Chapter 11 bankruptcy provision.

/

This filing did not affect overseas opera-
tions such as those in Australia and New
Zealand, as non-US operations were not
affected by the liquidity problems experi-
enced in the United States.

Now, Chemtura Corporation has an-
nounced that it has successfully complet-
ed its financial restructuring and emerged
from protection under Chapter 11 of the
United States Bankruptey Code.

The company also announced that
Chemtura Canada Co./Cie has concluded
its Companies’ Creditors Arrangement Act
proceedings and has emerged from Chap-
ter 11 at the same time as the Company’s
US operations. Chemtura was listed on the
New York Stock Exchange on November
11, 2010 to trade under the ticker CHMT.

President and CEO, Craig A Rogerson,
said that with the successful completion
of their financial restructuring, they had
significantly reduced their debt, improved
their cost structure and resolved a con-
siderable amount of environmental and
other liabilities.

He said the company planned to
remain focused on the longer term
corporate objective of growing a global
portfolio of leading specialty chemical
businesses, committed to innovation
and the creation of stakeholder value.

Under the Plan, the Company will
satisfy creditors’ claims in cash and/or
stock in the reorganised Company and
also provide value to equity holders.

Evolution to the max.

WATERDbIue-H

Experience the most intelligent,
trendsetting pump technology of 2010!

The WATERb/ue-H hybrid pump can optimise the entire pump system through
the integrated use of various types of material. Its high efficiency, compact
construction and the increased strength of its plastic components combined with
its long service life without the need for costly maintenance enable us to set new
standards in the swimming pool engineering of tomorrow with the WATERb/ue-H.

L

J.H. Hoffmann GmbH & Co. KG | Littau 3-5 | 35745 Herborn, Germany

Telephone: +49 (0) 27 72/ 933-0 | Fax: +49 (0) 27 72 / 933-100
E-Mail: info@herborner-pumpen.de | www.herborner-pumpen.de
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Additional information with respect to
distributions under the Plan is available
free of charge in the investors section at
www.chemtura.com.

FLUIDRA'S NEW CFO

SPANISH multi-national Fluidra has
appointed Xavier Tintore as the head

of the group’s corporate and financial
affairs. Tintore will replace Antonio
Rubio, who is leaving the company after
three years in the post to pursue a new
stage in his career.

Tintore has a Degree in Business
Studies from the ESADE, he passed
the General Management Program
(PDG) run by the IESE, and he holds
a masters degree from the Ecole des
Hautes Etudes Comerciales (HEC,
Paris). Fluidra’s new senior manager
has long-standing experience in
finance and international affairs.

VIKING BUYS BLUE HAWAIIAN
VIKING Pools (a division of Latham
International) acquired Blue Hawaiian
Pools, a leading US manufacturer of
fibreglass pools. Blue Hawaiian operates
manufacturing plants in Florida and
North Carolina. Latham International
operates in 15 locations throughout
North America.

LIMBLESS FRENCHMAN
SWIMS CHANNEL

PHILIPPE Croizon, a 42-year old
quadruple-amputee, completed an
amazing feat in September — he swam

OO

the English Channel. Croizon swam

for more than 13 hours from Folkestone
in England to arrive on the French coast
near Calais. He used specially designed
flipper-styled prosthetic legs to complete
his amazing journey, and steadied
himself with the stumps of his arms.
During long stretches of the journey

he was accompanied by dolphins.

ENDURANCE SWIMMER
DROWNS DURING RACE
AMERICAN endurance swimmer,
Francis “Fran” Crippen died in October
during a FINA 10km open water race in
Fujairah, UAE. He had reportedly told
his coach after eight kilometres that he
was feeling thirsty but continued with
the swim. He couldn’t be located when
the other swimmers had finished, and
after a 90-minute search, his body was
found underwater by divers 500 metres
from shore. The water was reported to be
more than 30 degrees Celsius, and three
other swimmers were hospitalised with
heat-related symptoms.

Meanwhile, a Russian contestant died
during the World Sauna Competition
in Finland. Vladimir Ladyzhenskiy, an
amateur wrestler in his 60s, died after
he collapsed next to reigning champion
40-year-old Timo Kaukonen of Finland
about six minutes into the competition’s
final round. The winner would have
been the contestant who withstood the
110-degree Celsius heat the longest.
But the last two men in the knockout
competition were pulled from the sauna

N4

disoriented and bleeding from what
appeared to be severe burns. Organisers
have reportedly said the World Sauna
Competition will not be held again.

LAS VEGAS POOL

PLAGUED BY HEAT RAY
ACCORDING to the US ABC News,
guests lounging at a hotel pool in Las
Vegas have been getting burned by
concentrated solar radiation strong
enough to melt plastic drink cups.

The Vdara Hotel’s new energy efficient
windows are designed to reflected heat
to save on air-conditioning costs, but
the south-facing curve of the building
concentrates the rays for about two
hours each day, directing them onto the
pool area — and potentially onto guests.

ABC reported the hotel had been advised
on how to fix the problem of converging
reflections but went for a cheaper option
which involved placing a protective film
over the windows.

Amid reports guests have been burned
by the ray, the management says their
hotel is not the only one to be affected by
the issue of converging reflection, and that
it is only a mild inconvenience for guests.

US LANDSCAPE AWARDS

THE US Association of Professional
Landscape Designers (APLD) recently
presented their Annual International
Landscape Design Awards Program
Winners. Image shows the Woodland
Spa winner from Barry Block Landscape
Design & Contracting, New York.
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DRYTREAT

Excellence in sealing products™

SURFACES PROTECTED BY DRY-TREAT™ SEALERS

DRY-TREAT 40SK™

Consolidating impregnator. Invisible and fully
breathe-able impregnating sealer that protects
porous materials from damage caused by
water and salfs, plus helps to consolidate
and strengthen friable surfaces such as soft
sandstone and limestone. Treated indoor and
outdoor surfaces become easier fo clean and
keep looking good for longer. Suitable for a
wide range of surfaces including engineering
concrete, ferracotta tile, cast stone, paving,
@ Backed by a 15 year writien performance warranty sandstone, limestone, brick and grout.

when applied by an Accredited Applicator.

STAIN-PROOF™

THE WORLD'S LEADING INVISIBLE, PROTECTIVE
SEALER FOR NATURAL STONE, TILE, PAVING.
CONCRETE AND GROUT.

@ Unique Australian technology — specially
engineered molecules penetrate much deeper
and actually bond permanently inside the material
without affecting its breathe-ability or slip resistance.

® StainProof™ lasts many fimes longer than
other sealers.

Especially popular for sealing sandstone,

@ Superior stain profection, PLUS profection against limestone, concrete and composite sfone
salt efflorescence, water damage, and moss and pavers around salt water swimming pools.
mildew growth.

@ Moakes cleaning easier. Can be maintained with
common cleaning detergents, even commercial
high pressure hosing, without damaging the sealer. E o . find

@ Safe and suitable for indoors and out on a variety CLELLLC 1A ".1 ormation 9" to tin .YOUI'
of surfaces including: Kitchen counter tops, floors, local stockist or accredited ClppllCleOl':

patios, enterfainment areas and pool surrounds.

DTSA.1110
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One In five Year
6s can’t swim 50m

oyal Life Saving (RLS) issued warn-
R ings that Australian schools need to

do more to teach swimming, after
latest figures show 20 per cent of final year
primary school children can’t swim the
length of an Olympic pool RLS CEO Rob
Bradley says the issue is of grave concern as
potentially thousands of Australian school
children are leaving primary school with
virtually no ability to swim, and being unable
to demonstrate the basic survival and water
safety techniques that could save their lives
in an emergency.

Latest figures show that five percent of all
drowning deaths were children aged 5 to 14.
Parents must be aware that rates of drown-
ing rise rapidly once children gain independ-
ence and venture further from supervised
swimming locations such as the local pool.

RLS estimates that more than 50,000 chil-
dren aged 11-12 will leave primary school
this year not even having the skills to swim
50 metres. Bradley says this is a “ticking
time bomb” that will impact families and
communities across the country in years
to come, as well as putting further
pressure on drowning rates.

He says this is enough children to fill a
major regional city.

“Thousands of Australian school children
are now going through primary schools
learning little no or basic water safety
skills,” he says. “Parents make a false as-
sumption that secondary schools will fill this
gap - but many children are falling be-
tween the cracks, because many secondary
schools now don't teach swimming, water
safety and lifesaving as a skill.”

RLS warns that children without basic
swimming and water safety skills at primary
school age then become self conscious
and find ways of avoiding water as they
grow older. This makes these children as
teenagers highly vulnerable to peer pressure
from friends, encouraging them to take life
threatening risks on, in or near water.

In response to this issue, RLS is call-
ing for a greater focus on swimming and
water safety skills. It says that almost 15
million Australian children have completed
its highly successful "Swim and Survive”
program since 1980, and it believes it will
need to increase this to one million children

a year in response to the problem.

The Swim and Survive program is sup-
ported by Uncle Tobys and is available
through schools, at pools and is often used
by government supported vacation water
safety schemes. Uncle Tobys has committed
more than $500,000 to the Swim and Survive
initiative and more is being generated
through fundraising events.

2010 NATIONAL
DROWNING REPORT

The Royal Life Saving 2010 National
Drowning Report reveals the number of
drowning deaths is the highest number at
any time in the past seven years with 314
drowning deaths.There's been an overall
increase of 20 per cent in two years.

The report shows 56 children aged
under 17 years drowned in Australia in
2009/2010, 80 per cent of them male. Rob
Bradley says the increase in drowning in
school aged children is a huge wake up call
to all Australians about the critical need for
water safety education.

In the 5 to 14 year old category,

15 children drowned, accounting for

5 per cent of all drowning deaths. In the
10 to 14 year old category most swim-
ming deaths happened in lakes, dams and
lagoons (43 per cent] or rivers, creeks or
streams (43 per cent). 86 per cent of the
deaths occurred during summer.

Bradley says: “The number of child
drowning deaths is unacceptably high, and
itis a sign of worse to come if we don't act
quickly. Parents, schools and government
need to make swimming and water safety
education a priority. We have made tre-
mendous progress since programs such as
Royal Life Saving's Swim and Survive were
developed, but it is time that we focused on
the children at risk of missing out.”

He says it's vital all young children and
teenagers have foundation swimming, water
safety and lifesaving skills. He says children
need more than just swimming skills -
skills in survival techniques, water safety
and an ability to carry out a basic rescue
that includes CPR is essential given the
Australian lifestyle.

For a full copy of the report go to
www.splashmagazine.com.au. ©

Swimmer gets sucked
out of beach pool drain

An award winning Australian children’s
author, Alan Baillie, was lucky to
survive after being sucked out of a
drain at Bilgola rock pool on Sydney's
northern beaches.

The 67 year old was swimming laps
in the rock pool when Pittwater Council
workers opened the valve to drain the
pool prior to cleaning it. One of the
workers started waving to Baillie, so
he swam closer and was drawn feet
first into the outlet pipe.

He was sucked through the pipe which
was filled with crabs, barnacles and other
sealife, and was dumped on the beach
after being “popped out like a cork”. He
was very lucky to survive. He was covered
in cuts and bruises and suffered shock.

He was tended to by Pittwater Council
beach lifeguards. One of the lifequards
reportedly said that you would normally
expect such an incident to result in death.

Get a free
Water Safety DVD

With the help of water safety experts
Australia wide, Laurie Lawrence,

in conjunction with the Australian
Government, has put together this
comprehensive water safety resource
for parents and caregivers of children
under 5. For a Quick Link to the site
where you can download, stream

or order the DVD, go to
www.splashmagazine.com.au
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PREMIUM ROBOTIC POOL CLEANER Reclaim your pool with the




SMARTER. FASTER. CLEANER.

Vortex Vacuum Technology Positrax Tyres Fitted To Suit Oversized
Captures More Debris With Less Australian Pools Providing Maximum Suction Intake
Filter Cleaning Required Adhesion And Performance. for Larger Debris

Never Touch Debris Again Rear Water Propulsion System Deep-Cleaning Scrubbing
Simple Shake and Spray Filter Cleans Tight Carners Brush Action
Canister Cleaning

Nearly 40 years ago we created a class of pool cleaner that would become the benchmark for all other
cleaners. Well, we’ve raised the bar again. The Polaris 9300 Sport robotic cleaner is the newest addition to
the Polaris range, offering a smarter, faster way to clean your pool.

> Uses patented vortex vacuum technology for unparalleled debris consumption. Capable of
cleaning pools up to 15m x 6m.

> No Bags, No Mess: the quick release filter canister lets you clean the debris in a matter of
minutes. Simply hose it out, put it back and you’re ready to go.

> Comes with a premium transport storage caddy.

> Uses only 150 Watts (an average LCD TV uses 400 watts per hour), meaning the Polaris 9300
Sport is extremely energy efficient. Good for the environment, good for your wallet. i E—

> The Polaris 9300 Sport features an oversized suction intake to pick up larger _:FF ,.e -—ﬁﬂ_

-
= e /": Py
debris other cleaners struggle with. @
f 3
F

> Backed by a hassle free 2 year limited warranty.

Polaris 9300 Sport Robotic cleaner. Visit zodiac.com.au
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More than just a vessel

The famous “Three Pigs” came to the Gold Coast and treated delegates
to an enthralling series of seminars.

t SPLASH! on the Gold Coast earlier
Athis year, we were treated to the world
renowned speakers from Genesis 3.

David Tisherman presented a full day
Introduction to Basic Perspective Draw-
ing and a seminar on Understanding the
Elements of Renovation that were both
extremely well received.

Skip Phillips and Brian Van Bower present-
ed The Beauty of the Edge to more than 200
very receptive attendees. At the outset, they
explained why they are called the Three Pigs.

“They used to settle for the lowering of the
standard in the US,” said Skip Phillips. “Our
trade association wanted to reduce the re-
quirements for the awards and so forth, and
dumb everything down to the lowest level.

“When we refused, they told us we were
elitist pigs. And we decided we were in fact,
arrogant elitist pigs, and the name stuck.
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But don’t hold that against us!”

Phillips then told a story about being inter-
viewed by a home journalist in the middle of
winter. “How often do you use your pool?”she
asked. “Every day,” he said. She was shocked.

“Even now,” she wondered. “In the middle of
winter? You go swimming in 10-degree water?”

“No,” he said. "I don't go swimming. You
asked if | use the pool. That's what we're do-
ing now, sitting beside it, looking at the view.
If the only reason | put the pool in is to swim
in it, I've wasted the 90 per cent of the time
that I'm not actually in the vessel itself.”

Not only did that accurately sum up his
attitude, it also irrevocably changed the way
the journalist reported on pools and spas
in the future. No longer were they simply a
utilitarian device for getting wet.

A noted Australian pool builder - Cal
Stanley - piped up at this stage and said he

had built a number of pools where the own-
ers never swam in them. They just wanted to
look at it, live by it, enjoy being around it.

As Phillips said, who's going to spend five or
six hundred thousand dollars for just a swim-
ming pool? It has to be much more than that.

All the seminars conducted by Genesis 3
had a common theme - that pools should
be beautiful, should be somewhere people
congregate and enjoy each other’s company,
should take the surrounding environment and

Above:

This negative edge pool is cantilevered off the second storey
of an extremely contemporary residence on Catalina Island

off the coast of California, overlooking the Pacific Ocean. It
was important to the client that the ocean view not to be
obstructed, but neither did they want to see the area below the
pool and the other residences. This was achieved using the
theory of “foreshortening” and verification with a topographical
map and line-of-sight calculations. Designer David Tisherman
also used the interior floor plans and anthropomorphic studies
to understand the visual sight lines — even from the bath-tub.
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This perimeter overflow, grated gutter pool was designed and
used for exercise. However, its location serves as a directional
beacon to the front door of the residence. The pool is 25 metres
long and has a bull-nosed coping detail (not commonly used
for perimeter overflow construction) which still allows the
water to flow evenly over the edge. The fabricated stone was
imported from Greece and is called Kapandritti — a perfect
complement for the Malibu stone used for the wall veneers.
Designer David Tisherman says that the custom colour ampli-
fies the reflection, so the pool does not take centre stage, but
is a supporting element for the colour palette, texture and
architecture of the residence and surrounding environment.

make it something special. And pool builders
and designers should get paid properly for
providing that. Here is a small selection of
some photos from the seminars that show
just how beautiful a swimming pool can be.
It's impossible on these pages to go
through all the advice and ideas and inspira-
tion the “Three Pigs” gave to the delegates.
However, everyone is very hopeful they will be
coming back to Australia very soon. Genesis
3's participation at the SPLASH! Pool and
Spa Trade Show on the Gold Coast was made
possible though the kind support of Pentair.

The iconic Beverley Hills home designed by John Lautner,
who was an apprentice to Frank Lloyd Wright early in his
career. The home has been featured in Charlie’s Angels and
The Big Lebowski, amongst other Hollywood films. The pool
renovation by David Tisherman is an amazing story to be
recounted at greater length in a future issue of SPLASH!
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Power from the sun

We caught up with Mati Bavli, CEO of Magen Eco-Energy at the recent
SPLASH! Trade Show on the Gold Coast.

Itzik Amar, VP of Marketing ,and Mati
Bavli, CEO of Magen Eco-Energy

=

agen Eco-Energy has been manu-
M facturing solar for nearly 30 years,

and is the largest manufacturer of
solar collection systems in the world. The
company supplies products in every conti-
nent and has a whopping share of the giant
US market. It is best known in Australia
though its Heliocol brand.

Guesstimates suggest the company
controls about 35 per cent of the US market
- perhaps more - and perhaps as much as
15 percent of the Australian market.

Mati Bavli, CEO of Magen Eco-Energy and
Itzik Amar, VP of Marketing, came to Australia
recently to attend the SPLASH! Trade Show
on the Gold Coast. We caught up with them,
as well as Heliocol's Kelly Dancer and Peter
Haddon, and asked few questions about the
world solar market and Heliocol in particular.

Despite the GFC, 2010 has been a good
year for Magen both globally and via the
Heliocol brand here in Australia.

“The environmental consciousness of the
consumers has been a good driver in sales,”
says Mati Bavli. "We've seen great positivity
in Australia and also somewhat positive effect
in the US. It looks like the US is coming out
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of the global downturn. 2010 has been good,
and we're hoping 2011 will be even better.

“And compared to other parts of the
world, the growth in Australia is amazing.

In Australia, we really feel the potential.”

As well as residential solar pool heat-
ing, the company has been growing sales
through the commercial pool market,
pre-heating and other non-pool markets.

Itzik Amar says that they use the same col-
lector for the industrial markets as for swim-
ming pools. “We use it as a pre-heating sys-
tem for a hotel for example. They can save a
lot of money, and the return on investment will
be faster than if they use some other product -
like a glazed collector - for domestic hotwater.
Maybe it will not reach the same temperature,
but still it will bring a lot of benefits.

“I think we can see the potential here in
Australia in the field of pre-heating systems
and also in commercial pools.”

Dancer says that Magen products have a
market advantage for pre-heating, as they're
the only medium temperature collector that
can take mains pressure.

“That enables us to be able to do joint
functions. A lot of places in Mexico and South

America are heating pools in the swimming
pool heating season, and then when it's hot
in the summer they switch over and do other
heating such as showers with them. So it’s
enabled us to sell a project that can do both,
and the economics work out very well.”

Bavli says Magen spends millions of dol-
lars on R&D, to ensure they keep their place
at the head of the market. "We have a big
R&D department with 15 engineers. It's a lot
of money to invest, but we feel that every two
or three years we have to go to the market
with new product or improved products.

I think we are number one in quality and
in sales because we invest in the R&D
all the time. We are not going to sleep.”

The growth in the commercial sector
has been a big part of the sales growth
in the US, and it is also starting to have
an impact in Australia.

“In Australia we've put hundreds of commer-
cial systems in the past couple of years,” says
Peter Haddon. That started with smaller jobs
such as caravan parks and holiday parks, but
has since started to move to much larger jobs.

“We've just completed a job in Caboolture
which is one of the biggest solar pool heating
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jobs in the country - a straight
solar pool heating system heating
the Caboolture Aquatic Centre
which has just had a big refurb
done,” says Haddon. “The instal-
lation is 460-odd panels which is
2000 square metres of product.”
Haddon also says they're

starting to do more and more

“We established distribu-
tors over there a year ago,”
says Amar. “Two young Indian
nationals from the US. They
knew Heliocol and used the
same methodology and thought
it should be easy. But once they
got there, they discovered no-one
knew about solar collectors for

seme “Comparedto
“Alot of other parts of  theyneedes
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heat pump sys-
tems in place,
and with the rising costs of gas
and electricity, solar’s playing a
bigger and bigger role in reduc-
ing those energy costs, both
from the dollar savings but also
because councils are becoming
more green, and are looking at
their carbon footprint. They are
getting energy auditors in so the
ratepayers will be better off but
also so they can be environmen-
tally responsible themselves.”

Bavli says that heat pumps are
potentially complementary with
solar and there has been a great
deal of success combining them
in the sunbelt of
Europe, which
is basically
south of Lyon to
the Mediterra-
nean coast.

As well as
Australia,
South America
and the USA, two other markets
that show great potential are
South Africa and India.

Amar says that what is unique
in South Africa is that until now, a
lot of swimming pools had been
heated by heat pumps. “But what
they have now is a huge problem
with electricity. So the govern-
ment gives incentives for people
who use any solar system. It's
making it easy for our distributors
over there, and in the last two
years our sales to South Africa
have grown almost 40 per cent.”

The problem with India, how-
ever, had been a lack of market
knowledge about solar.

is amazing.”

few articles
and went to
some shows, and after a year we
saw the results and now from
the belief they get from over
there, in a few years this will be
one of our major countries.”

Amar says they potential in
both the residential and com-
mercial segments in India,
and their R&D department is
working closely with the Indian
distributors.

Bavli says that they don't see
in China what they see in India.
Kelly Dancer agrees: “With a
middle class of 300 million; and
six million multi-millionaires
- that's a lot

“In Australia we’ve of swimming
put hundreds
of commercial
systems in the past
couple of years.”

pools!”
Dancer also
says there are
new markets
opening up in
other parts of
Asia that had
previously been put in the too
hard basket, such as Burma.
Bavli make a point of saying
that the people at Heliocol in
Australia are doing an excellent
job and investing a lot of time
and effort. And as a manufac-
turer, he is not taking that for
granted. He sees a great future
for the Australian business.
Haddon agrees that the
Australian business has a
great future, and credits
the continued favourable
outlook to lifestyle change.
“Long gone are the days of
putting a pool in and tolerating
cold water,” he says. ©

CImMCILF

27 \Westwood Drive,
Deer Park VIC 3023
Ph: 03 9360 5979
Fax: O3 9360 4330
info@amalfimosaics.com.au

www.amalfimosaics.com.au

Manufacturers
& distributors of
quality swimming
pool ceramic and

glass mosaics.
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Vincent and Frederick Munyeza
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The life of an Aussie
pool builder might

be tough, but spare a
thought for builders
in Zimbabwe. Former
SPLASH! editor Carol
Benger interviewed
Vincent Munyeza of
Jackson-Munyeza
Pools and found
determination,
perseverance and
hard work are crucial
to survive the world’s
most testing market.
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CB: How did you get started in the pool
business? VM: | am a second generation pool
builder. My father, Fredrick Godfrey Munyeza,
started constructing pools in 1966 as a supervi-
sor in a company called Jackson Pools owned
by the late great pool builder Mr Joe Jackson.

My father is a qualified builder. This part-
nership between Mr Jackson and my father
was so successful that it paved the way for
what | can call a true example of indigenisa-
tion. As my father had served the company
faithfully since in 1966, Mr Jackson felt it
honourable to invite my father to become a
director, after rising through the ranks from
supervisor to general manager in 1991. At
that time, the company changed its name to
Jackson-Munyeza Pools.

I am yet to beat my father’s record of
building five new pools and three pool reno-
vations in one month. If you can calculate it
that means he did one pool a week with a
crew of seven men - and back then excava-
tion of pools was done manually! How he did
itis a classic example of the saying “"Every-
thing rises and falls on a leadership lever”.

He had a rare combination of vision, lead-
ership, hard work and submission.

Mr Jackson sadly passed away in 1994, and
for two years the company had to find a new
managing director, as my father was side-
lined on the basis of having a minority share.

After several experiments with different
managing directors - and the company rap-

idly losing its market share - the board of
directors finally decided to sell the compa-
ny to my father in June 1996. As if planned,
| was finishing my management training
with a locally listed company. What a great
joy to be invited into Jackson-Munyeza
Pools - now my father’s company - and
work under his mentorship and guidance
for the next five years.

After that he opted to work behind the
scenes (obviously “kicking my back”) from
2001 as our country was starting to go
through what is now the worst hyper-infla-
tion recorded in history. Even now | still rely
heavily on his wisdom and experience as |
face new challenges in the pool industry.

CB: What challenges have you faced when
building domestic and commercial pools?
VM: Allow me to highlight the hyper-inflation
period our country faced from 2000 to 2008.
If it had not been for the sheer determina-
tion and wisdom | got from my father, the
company could have collapsed - virtually
all the pool companies in Zimbabwe closed
except for us and one other.

The challenges | faced ranged from
worker apathy, shortage of materials and
at times the availability of sub-standard
raw materials, shortage of cash to buy raw
materials and to pay the workers and to cap
it all, dwindling business volumes as our
potential clients started focusing on bread
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and butter issues. A pool was the last thing
on anyone’s mind. This equates to being told
you are the new driver in a bus going down
the slope with no brakes and the steering
wheel on lock. How | survived is a whole
book on its own - which | am still putting
together as a survival kit for any company.

CB: Where is the most interesting or
unusual location you have built a pool?
VM: Building a pool is always a challenging,
yet rewarding task. When | go into a property
with properly manicure gardens, | some-
times laugh with my clients as | warn them
to watch out for a meteor about to land into
their yard - or worst still, a bomb about to
explode from their gardens!

| met my most challenging construction
in Malawi. During the hyper-inflation era |
had to start looking for business outside the
country as our local currency had depreciat-
ed to nothing. | got a contract to build a pool
at a lodge - literally 20 metres away from
Lake Malawi, which is Africa’s largest fresh
water lake. As expected, the soils are sandy
and to give this project its number one posi-
tion of the most challenging location, the
place had a very high water table. You only
have to dig 20 centimetres into the ground
and you encounter water. Let me say, | did
built a wonderful pool there and it is still in
good working order and in super condition,
even when the mosquitoes did not give our
workers a rest from start to finish! They all
had to take anti-malaria tablets.

The second most challenging job was a
cliff-side pool in Kariba - the hottest place
in our country. It was the only time | had to
allow our workers to sleep during the day and
work during the night, under flood lights. The
heat was constantly between 37-degrees and
39-degrees and the place was rocky. And yes
- it was an infinity edged pool!

CB: How have you overcome the many
challenges in building in Zimbabwe?
VM: One of my favourite sayings is "It takes
new levels of thinking to take you out of the
challenges you are currently going through™.
Understandably, these new levels of thinking
must be higher than the ones you had when
you encountered the challenges.

| believe that life is made up of principles
not methods. If you get the principles right,
then it goes without saying your life becomes
successful because methods differs from
time to time but principles are constant.

| decided to stick to the principles | had
been taught by my father. One of them was
to consult widely and learn from people and
companies doing better than myself. Hence
| used to sacrifice so | could afford to fly to
Australia for the SPLASH! trade week. Lastly,
| have learnt not to put my eggs in one basket.
We now have operations in three countries.

CB: How difficult is it to obtain equip-
ment, chemicals etc in Africa? VM: Africa
has become an active partner in the global

village. Two weeks ago | was in China busily
buying stock for our summer season. Yes, in
the past a lot of the equipment and chemicals
were extremely difficult to secure and even
then the prices were very high. But now you
can almost find anything you want, with the
added advantage of using the internet. The
only challenges are issues of transportation
and to a lesser extent importation laws in
our country. We overcame the transportation
challenge by buying in bulk, as it enables us
spread our costs and ensure we have suf-
ficient stock at any given time.

CB: What measures do you take to con-
serve water when you build swimming
pools in Africa? VM: Water levels in Africa
are going down and water conservation has
become the single most important consider-
ation in the construction industry. Three ways
we have embarked on in conserving water
are: One, we now insist on the fitting of plas-
tic cover on each and every pool to prevent
evaporation; two, the storage of rainwater
into tanks to be used in filling your pool after
backwashing; and three, the use of backwash
water after treatment in watering the garden.

CB: How do you assist your clients to
choose the best swimming pool for them?
VM: As | answer this question allow me to
quote verbatim from my father. "When locating
a pool, look at the following items in assisting
your client in choosing the best pool for them:
First, the position it is occupying in the
garden in relationship to the entertainment
area; second, the size of the garden; third,
the terrain for those in love with the infinity
edged pool; and lastly, allow your clients to
express themselves in their new pool.”
A pool must be unique to each family
because each family is unique.©
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Master Spas cross trainer turns a spa
into a low impact rowing machine

quatic exercise is extending its improve coordination, endurance and
appeal. Once thought to be pri- the ability to perform daily tasks, while

marily an option for people with preventing the body from overheating.

mobility problems, such as arthritis, or Specialised equipment helps to extend
those recovering from injury, today exer-  the normal range of exercise, and as a
cising in the water is widely accepted by result, it has the potential to appeal to a
enthusiasts who just want to stay fit. wider range of people than ever before.
Health experts routinely report that Consumers are listening to this good
regular aquatic exercise restores and advice. For pool and spa professionals,

y ] preserves flexibility and strength while the growing trend can also mean a bet-
xercise to lifestyle. L .
From Master Spas protecting joints from damage. It can also  ter bottom line.
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Swim-spas

Manufacturers in the US introduced
swim-spas more than two decades ago,
marketing them as propulsion-driven
systems that create enough resistance

to enable users to swim against a cur-
rent. Since then, swim-spa advances have
evolved to where the name “swim-spa”

is no longer an adequate description.

Inspired by the growing popularity of
water as an ideal medium for exercise,
rehabilitation, entertainment and relaxa-
tion, today’'s swim-spas facilitate a multi-
tude of uses including swimming, rowing,
water walking, jogging, aquatic aerobics,
stretching and weight training.

When swim-spa owners are not taking
advantage of the exercise or rehabilitation
features, they are enjoying their systems for
relaxing, de-stressing and entertaining.

Despite the many differences in manu-
facturers’ designs and options today, all
swim-spas share some commonalities.
Most come with heaters as either standard
or optional equipment. Chemical treat-
ment is as easy as in a swimming pool,
with some treatment variations due to size.
Regardless of the shell material, propul-
sion system or added features, all swim-
spas are built to withstand weather and
temperature changes, chemical treatments
and years of use—and still look great.

Jets, propellers and paddlewheels
represent the three types of propulsion
systems used in most swim-spas today.

Models using jet propulsion force water
through jets, causing resistance against
walkers or joggers. These are generally
adjustable in speed as well as in direction.

Propeller-powered systems also force
water against users, but in a centred
direction, leaving the sides of the swim-spa
calm enough for others to stand or exercise
at the same time.

Paddlewheel-powered swim-spas operate
by a wheel that draws water through the
unit. These systems circulate the water to
create a current.

Regardless of the type of system, it is im-
portant that it be adjustable to a wide-enough
water pressure range to satisfy the differing
types of activities consumers want. Depth
also varies between models, and should be
able to accommodate the intended uses.

Swim-spas require less space than
swimming pools, making them a perfect
option for homeowners who are restricted
to small backyard areas—or those who
want to install one indoors—even in a
garage or a basement.

SwimEx

Suzanne Marchetti, vice president of sales

for SwimEx, headquartered in Fall River,
Massachusetts, says the typical consumer
of a swim-spa is someone whose kids are
grown and gone off to college or have em-
barked on careers.

“This category of people want a way to ex-
ercise without putting wear and tear on their
joints,” says Marchetti. “We are also seeing
a growing trend of consumers who are buy-
ing them to take some weight off. Triathletes
are another group that is showing increased
interest. These very competitive athletes
report that of all of the activities they must
engage in during competitions, they find

swimming is the hardest. Swim-spas offer
them a way to train in a unit that takes up
minimal space, is heated so they can train
throughout the year, and convenient in that
they don't have to travel to train.”

SwimEx has years of experience under its
belt. Founded in 1986 by fibreglass pioneer
Everett Pearson, whose creations range
from hybrid buses to the Disney Tree of Life,
the company was among the first to intro-
duce swimming-in-place to consumers.

One of the company’s most recently
released models is the 1000S Multi-Tasker
swim-spa. It is the largest SwimEx pool with
a water surface area of 3m by 4.2m. The
76cm-deep current flows on one side of the
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pool. Still water on the opposite side allows
for other activities. The water depth can be
customised, and seats and benches are op-
tional, as is an integrated motorised tread-
mill to further enhance workout options.

All SwimEx pools feature a paddlewheel
propulsion system for what the company
claims is the strongest, deepest, widest and
most adjustable water flow on the market.
All systems also feature an ozonator water
purification system, a floating thermal
blanket, stainless steel front handrails,

Shp or 7.5hp drive systems, recessed steps
with stainless steel handrails and an
electric heater, pump and filter.

Marchetti says that on average, most
SwimEx swim-spas go out the door for
around $US43,000. The company also offers
a wide range of in-spa exercise equipment,
which can increase the final price.

Among the accessories SwimEx offers
is the Aqua Cyclette. It can be used in
pools with a depth from 1.2 to 1.34m
and can produce a resistance that goes
from 0.3hp to 0.4hp.

In Australia, SwimEx swim-spas are
distributed by Endless Spas, Lynbrook, VIC.

ThermoSpas

Andy Tournas, president of ThermoSpas in
Bethany, Connecticut, says the company
recently compiled a laundry list of medical
studies on the benefits of warm water therapy.

“About a dozen studies have recently
been done, and we are promoting them very
effectively,” he says. "People today want to
improve their lives by being healthier and
fitter. We're finding that even in this economic
climate, people will buy a less expensive car
or other high-ticket item in order to own a
swim-spa. They know a swim-spa will enable
them to not only survive, but to flourish.”

Tournas identifies
two consumer groups
that represent primary
swim-spa buyers. The
first are people who
set out to buy a normal hot tub and in the
process learn about swim-spas.

“They generally decide upon a swim-spa
because of its larger size that enables them
to entertain in it,” he says.

The second group is compiled of those
who want to use it as an exercise unit. He
adds that some people are opting for a

“People today want to
improve their lives by
being healthier and fitter.”

swim-spa instead of a swimming pool.

“An in-ground swimming pool, with land-
scaping, decking and other details can cost
more than $US100,000,” he says. "A swim-
spa is a self-contained system that doesn't
require excavation. It can be used within
hours of delivery, and certifications aren’t
required in most places because they are
portable—and people are moving them with
them when they relocate. Those consider-
ing a swimming pool are asking themselves,
‘How many times am | going to use a swim-
ming pool in the winter?” Even in south-
ernmost places like Florida and California,
people don't swim in
the winter because the
water is too cold.”

Swim-spa target
consumers, Tournas
says, are people in their late 40s to 60s.
They have the financial ability to spend the
money for a swim-spa, which range from
$US19,000 to $US40,000 at ThermoSpas.

Tournas says the key to a good swim-spa is
the power of the current. If you sell a swim-
spa that you claim people can swim against
the currentin, you'd better provide that ability.

Self Cleaning
Reduced TDS

INTERNATIONAL
QUADRATICS

T

Fully Automated
Reduced Chlorine Usage

GRANUDOS

AUTOMATED CHLORINATION FOR SWIMMING POOLS

The GRANUDOS is the ideal dry granular feeder unit for Hotels, Gyms, &
Swim Schools. Fully automated chlorine and pH control, it is literally refill
and forget. There is virtually no maintenance required due to its
automated self cleaning mode, freeing up your time to focus efforts
elsewhere.

This machine is also ideal for roof top pools and small plant rooms where
access is limited. The chlorine is supplied in 10kg buckets making it easy to
carry upstairs or load into a lift. A single 10kg of Granu-Chlor is equivalent
to 5 x 15ltr Liquid Chlorine. Saving a lot of space, time and effort.

For more details contact International Quadratics Pty Ltd (02) 9790 4200
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“It's not the ‘type’ of system that’s important,

it's the current provided,” he says. “The amount

of water pressure - how many gallons of water
are being moved per minute - is the important
detail. Some people have a preference between
a current that runs throughout the entire spa
and one that has a tunnel current.”
ThermoSpas offers a full range of acces-
sories for its swim-spas, including a rowing
machine, treadmill and bicycle. Tournas says
despite the added benefits these accessories

offer to users, a swim-spa customer is mostly
interested in the water current for swimming.

Endless Pools
Endless Pools Australia in Queensland is the
exclusive distributor for Endless Pools prod-
ucts manufactured in the US. Endless Pools
are leaders in counter-current technology.
The Endless Pool propulsion unit can move
a huge amount of water - up to 19,000 litres
per minute - through two grilles that straight-
en and smooth the water flow. The result is
a river-like current with an adjustable speed
from a gentle flow to a racing pace. Adjust-
ments can be made by wireless remote.
According to Endless Pools, their system

The Endless Pool propulsion
unit can move up to 19,000
litres per minute

is remarkably smooth and is superior to the
current produced by jet or a pump system.

The swim current is generated by a 40cm
propeller inside a protective housing that is
driven by a 5hp hydraulic motor, creating a
smooth, quiet current.

The Endless Pools swim system produces
an ideal, broad, deep, non-turbulent swim
current that is wider than a swimmer’s body
and deeper than their stroke. It is remarkably
free of waves and bubbles, making it ideal for
swimming, exercising and physical therapy.

Take your business to the next level....

for the professional Pool Builder who wants to provide their customers with the most energy and water
efficient systems, take advantage of the most highly sought after products, such as the world renowned
QUIKCLEAN In-floor Cleaning System and the WATER WITCH Water Leveller from Cooke Industries.

Master Spas
Master Spas in Fort Wayne, Indiana entered
the swim-spa category in 2006, and since then
has added several new models to its line. Its
latest swim-spa, the Momentum, is almost
é6m long. The dual temperature unit offers spa
seating for five people, and a huge swim area.
Kevin Richards, national sales manager,
says the company is enjoying strong expo-
sure for its swim-spa line from the cable
ads that it runs across the US. The company
also exports its products.

e
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Check out our range of products that can enhance your success.
Cooke Industries is constantly expanding to include the most up to date technology.

COOCO<E
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“Our H2X and Momentum model swim-
spa units are equipped with our patented
Exerswim propulsion system,” says Rich-
ards. “It is manufactured in-house, and
is exclusive to our products. It produces a
wide, deep current of water flow that results
in a true swim experience. The jets in the
Exerswim are more focused and turbulent
than other systems, and they are air-inject-
ed, which creates even more turbulence.”

The Exerswim also utilises a low amp
motor, so Master Spas’ swim-spas can
operate on same amps as regular hot tubs,
resulting in energy savings.

The system operates on a variable speed
motor, rather than a spa or pool pump.
Swimmers can ramp the current up or
down through multiple settings, based on
their skill level, while they're swimming.

“A control panel has two setting buttons:
speed up and speed down,” adds Richards.

“Users can press the buttons, or hold
them down to adjust the current faster.”
Master Spas also has two jetted swim-
spa models: the Cross Trainer SJ and
Cross Trainer 2.
“These are jetted units,” Richards adds.

“They are typical of the swim-spa models on
the market today. Although they are great
systems, they don't perform nearly as well as
our Exerswim, but they are less expensive.”

Richards says the starting retail price
point of a basic jetted unit is around
$US22,000. At the high end, such as the
Momentum, consumers can expect to
spend around $US48,000.

Besides those wanting an aquatic
workout, he defines the typical swim-spa
consumer to include those who cannot have
an aboveground pool due to code restric-
tions and those who don’t want to spend the
money on an in-ground pool.

“Of course, swim-spas are attractive to
people wanting to exercise in the water,
and those who want them for warm water
therapeutic purposes, but people looking
for a family fun system are also turning to
swim-spas today,” says Richards.

Master Spas has developed the H2Xercise
book that is included with its swim-spa units
when sold. It offers three levels of exercise—
beginning, intermediate and advanced—that
were created specifically for use in its units.

“Swim-spas are a growing segment for

sure,” Richards adds. “One of the issues the
industry is dealing with is that even though
the demand is strong, there is scepticism
among dealers regarding if they can sell
them in this downed economy. But, if you
don’t display a swim-spa, you won't have
much of an opportunity to sell it. Satisfied
consumers are the best advertising a dealer
can have. Word spreads wide and far about
the great benefits these systems offer.”

Accessories for

water workouts

Consumers today don't have to own a
swim-spa to get a good aquatic workout.
In recent years, numerous products have
been developed that provide consumers
with the ability to exercise or rehabilitate
in their own pools or spas. These products
provide pool spa retailers with products
that can add substantially to sales.

The wide range of exercise equipment
comes in many shapes and sizes, and has
a wide price spread, enabling nearly
everyone who wants a good water
workout to have one, regardless of
income or financial status.

ACCREDITED
SPECIALISTS

Accredited Specialist Training and Assessment
via Recognition of Prior Learning

Professional development for pool and spa industry
professionals at every stage of their career

FIRST CLASS SERVICE

NO classroom time = NO time away from the business

Becoming an NSPI Accredited Specialist, or employing NSPI
Accredited Specialists tells your clients that an independent
industry body says you really know what you are doing.

NSPI Accredited Specialist status is a great
marketing tool, as NSPI Accredited Specialists:

D Can use the NSPI Accredited Specialist logo on marketing

and advertising D Are given badges for their work shirts, and

D Stickers for the company car and premises D Are listed on
the Accredited Specialist Register at www.nspi.com.au.

COURSES AVAILABLE IN D Pool Water Analysis and Servicing
D Pool Building and Installation D Pool Trade Contractor

A choice of
20 Accredited
Specialist courses
Go to
www.nspi.com.au
to see the full
range of courses
and find the course
that suits you

AUSTRALIAN DISTRIBUTOR

HITECH PACIFIC AUSTRALASIA
UNIT 24, 53-57 LINK ROAD

FILTERMASTER NZ LTD

44 APOLLO DRIVE, MAIRANGI BAY
NORTH SHORE, AUCKLAND

PH: (09) 475 6270

FAX: (09) 475 6273

HITECH PACIFIC AUSTRALASIA
UNIT 12, 69 ACACIA ROAD
FERNTREE GULLY
MELBOURNE VICTORIA

PH: (0407) 053 311

FAX: (03) 8790 1568

YATALA, QUEENSLAND
MELBOURNE VICTORIA

PH: (07) 380 18999

FAX: (07) 380 18995

EMAIL: phillip @ hightechpacific.com.au

EMAIL: filtermaster @xtra.co.nz
WEB: www.filtermaster.co.nz

www.nspi.com.au b 07 3252 6702
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The Pool Bike can also be il Y
used out of the water 1

The Treadmill for Swimmers!

Offer your customers what they really want,
offer them Fastlane® by Endless Pools, Inc.

The Fastlane produces a smooth, quiet,

Pool Bike Monte-Carlo
Manufactured by PBMC Monaco, LLC, in
Monte Carlo, Monaco, the Pool Bike is mak-
ing waves around the world. It is distributed
in the US by several companies, including
Cornerstone Brands, Inc., headquartered in
West Chester, Ohio.

In Australia, the Pool Bike is distributed by
The Roundbath Company in NSW.

Tyler Thompson, promotions and partner-
ships manager for Cornerstone Brands, says
the Pool Bike comes in a couple of models.

“The Monaco model is made for swim-
ming pools that may have inclined bottoms,”
he says. "The five feet of the support are like
suction cups and swivel to adjust easily for
the sloping bottom of a pool.

“The Dolphin model Pool Bike is lower and
even more stable,” Thompson says. “With the
support in the form of the head of a Dolphin, it
is a very beautiful machine.”

Pool Bikes include a special four-function
marine meter to track exercise. If the pool
water is too cool, the units can be used on land,
where a weight limit of 113kg is recommended.

For consumers who don’t have a pool or a
spa large enough to accommodate the Pool

Bike, PBMC Monaco recently introduced an
inflatable portable swimming pool that can be
installed on any flat surface, indoors or out.

Pool Bike Monte Carlo pool bikes are con-
structed using injection moulded nylon and
ABS and can be produced in any colour. They
are tested in salt water and guaranteed to
never rust. The unique four paddle trans-
mission allows for adjustment of resistance.

“The suggested retail for a Pool Bike is
$US895,” says Thompson. “It's the closest
thing to a perfect workout. Users burn calo-
ries, tone muscles and improve cardiovas-
cular and respiratory health all in one sitting
- in the pool or out.”

Swim Jet Systems
Espa-Bombas Eléctricas is headquartered
in Banyoles, Spain, and is recognised around
the world for its design, production and
distribution of pumps and water systems for
domestic, agricultural and industrial use.

Espa says its Hurricane Turbo Swim Jet
Systems can transform a swimming pool or
spa into a functional sports facility.

The Espa system provides a controlled
water stream to swim against. The adjust-

E

TEAL POOL LIFT

The portable pool lift for easy safe
dignified access to your pool

S -

powerful current that’s perfect for any back-
yard pool. Easy to install in new or existing
pools, the Fastlane is perfect for swimming,
water aerobics, aquatic therapy and family fun.

V19,000 litres per minute

Pool water enters
from three sides
where a custom
designed propeller
creates a turbulent-
free swim current.

V50 fully adjustable speed settings
to suit every fitness level

/Easily installed into most new and
existing pools without plumbing

v'No jets, No bubbles...just a
smooth, adjustable river-like current

For a Free ldea Kit,

Call 0423 198 313 or visit

www.endlesspoolsaustralia.com.au

Ll st
1.

GH-S

GREENNOUSE HEALTH & SPORT
1Strauss Place, South Grafton 2460

lan: 0438 426 279 Myles: 0412 986 882 Ph/Fax: (02) 6642 6279
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able flow makes it ideal for swimmers of all
ages and skill levels, and the system can be
installed into an existing pool or spa. The flow

control on the face of the flow valve enables us-

ers to adjust the flow easily during their swim.

The Espa Swim Jet system is distributed
by Filtermaster in Mairangi Bay, New Zea-
land. The Hurricane Turbo Pump & Swim-
Jet System has the power to turn a swim-
ming pool or spa pool into a practical sport
and leisure zone, with a counter-current
swim system that maximises the value and
enjoyment of the investment.

Swim/exercise

buoyancy aids

Aquajogging started in America more than
a decade ago as an exercise method for
pre- and post-surgery patients. It has since
proven a very good form of exercise for
elderly and overweight people because of its
low impact on muscles and its effectiveness
due to water resistance. This combination
avoids muscle soreness, stress fractures
and aching joints. Its use for rehabilitation,
for people with physical limitations and for
general exercise is also well documented.

Giving the abs a workout

Today, the Aquajogging World Champion-
ships, organised in Finland in 2004, are an
annual event with categories in marathon,
relay and individual competitions.

The only thing that's needed to aquajog is

an aquajogging belt, which helps the body
maintain the proper upright position and
supports the user in the water. Special gloves
and shoes can also benefit the workout.
AquaJogger, headquartered in Springfield,

e

Established for over 25 years. Palmers specialise in glass solutions for both the domestic and commercial markets.
Palmers specialise in frameless balustrades, pool fencing, shower screens, splashbacks and mirrors.

Palmers frameless Balustrade hardware is constructed of high grade 316 stainless steel, ensuring durability in the
toughest Australian conditions. This ensures not only overall aesthetic appeal but also offers longevity. Coupled with
Viridian glass, we can measure, custom design and manufacture to meet any specific project needs.

All toughening and glass processing is done in-house at Palmers and our glass specialists and technicians use the
latest state of the art machinery, nothing is pre fabricated.
This means we have total control of the quality along with highly competitive rates.

@Fﬂu_mrsﬁ%

44 Buffalo Rd, Gladesville NSW 2111

T: 02 9808 1344 E: info@plamersgalss.com.au W: www.palmersglass.com.au

Licence : 194730C
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Aqua jogging is good for men and wome

Oregon, introduced its first aquajogging belt and marketing for AquaJogger, says the

in 1987. Since then, the company has ex- company’s AJ Shape model for wider waisted

panded its line considerably. Today it offers women, and AJ Shape Pro model for wider

belts for virtually all body sizes. waisted men are making a virtual splash.
Steve Bergstrom, vice president of sales “The emphasis on weight loss and control

Harness the power of the sun

Heatseeker

eaders in Pool Heating Solutions..

The Uitimate Solar Pool Heating System
ard Winning High Performance Solar Heating
Innovative Diamond Pool Blankets & Rollers

Cost Effective Stainless Steel Heat Pumps

Supreme

today has more people getting into the pool
to exercise,” says Bergstrom. “These models
were designed and developed for heavier
people. But AquaJogger has also expanded
its line to fit other body types. There is a belt
for shorter-waisted women and one for men,
a child model and even a travel model.”

The company recently introduced a new
product, the ExerSandal.

“The sandals protect feet and add a new
dimension to water workouts,” says Bergstrom.
“They are comfortable, and are designed to be
worn to, from and in the pool, while adding flo-
tation and resistance to deep and shallow water
routines. They also save feet from abrasive pool
bottoms during shallow water activity.”

The Aquabilt Treadmill can be used in-
pool or on dry land. The maintenance free
treadmill is made of polyethylene, ABS, PVC
and stainless steel, meaning it can stay in
the pool year-round.

AquaJogger also offers hand-gear in nu-
merous weights and other accessories like
exercise noodles.

Alphasport, in Underwood, Queensland,
is the Australian distributor for Aquajogger
water fitness products.

WYY SUPremends

1300 787 978

— : B R
e HEEITIng LY Pool Blankets - oo
LIRS I A vi] fiowt Pocwerigd. & el S EWM B R Hp g bt {5 asraminl Fleainsrn
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Waterplay’s new

range for public pools
Waterplay Solutions Corp, better known for
their spray park equipment, have introduced

a range of water fitness equipment designed
primarily for use in public pools - although
they can be used in any pool 1.1Tm deep.

The range consists of eight portable, com-
pact units: AquaAbs, AquaClimber, AquaCy-
cle, AquaPullDip, AquaRower, AquaStepper,
AquaStrider and AquaTwister. Each can be
easily installed, interchanged and removed
to suit existing pool needs.

The equipment is designed to allow exist-
ing pool facilities to expand their program-
ming through instructor led classes. This can
relieve the burden in other facility areas and
provide greater choice for new and existing
members alike. The result is often increased
pool usage, greater client diversity, improved
client retention and revenue growth.

With AquaAbs, the added support of water
makes exercise less stressful, providing a sta-
ble platform for one or two-legged controlled
knee lifts, straight leg lifts, scissor movements
and stomach exercises. Fixed handgrips and
back support ensures optimum position.
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The AquaClimber is an excel-
lent cardio and muscle endurance
cross trainer that works the up-
per and lower body equally. Vary-
ing load to the leg, buttock, arm
and torso is as easy as changing
handgrip position.

The AquaCycle works the legs
and trunk, and conditions the
entire body for a complete cardio-
vascular workout.

In the AquaPullDip, a set of
assisted dip bars works the back,
chest and triceps, and a shoulder
press machine also works the
major shoulder muscles.

The AgquaRower tones and
tightens the upper body including
the biceps, pectorals, and ab-
dominals while providing a whole
body aerobic workout. The user’s
buoyancy provides resistance, and
helps to maintain constant load
through a full range of motion.

The AquaStepper eliminates

if:ferent ﬁa'tjo-ns into a

3 I! "
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the stress on joints of typical
repetitive step activities, while
providing a good aerobic workout.
Water support maintains a con-
stant exercise load while working
all the leg muscles, especially the
quadriceps and gluteus maximus.
Featuring a double leg mo-
tion forward and backward, the
AquaStrider works a full range of
motion for the legs, buttocks, hip
flexors, and lower back. Position-
ing the user’s body at a right an-
gle to the machine also engages
the inside and outside of the leg
for complete leg conditioning.
The AquaTwister works the
major muscles of the torso
including the abdominals and
obliques, along with some
gluteus maximus, quadriceps,
and hamstrings. Water provides
support and adds resistance
in low intensity toning of these
muscle groups. ©

savimelody

fhe smallest
inebrightest..
ineeasiest

VIBRANT COLOURS

* White

« Light Blue

* Gre

* Pink

* Dark Blue

EXCITING “SHOWS”

* Smooth Colour Transition
* Blue / Green Fade

* Fast Colour Changing

* Medium Colour Changing

TRUE COLOUR MIX™ TECHNOLOGY
Colours mix in the lamp not in the pool so the light is always pure,
bright and vibrant.

AUTO MEMORY
Saves last setting when turned off and refurns when turned on.

EAST TO INSTALL
No Niche is required for installation. The Melody and Blancao it into
standard 50mm pressure pipe.

NICHLESS, INTELLIGENT COLOUR LED LIGHTING

-~~~ compupool N
A products onIy
“Technology in Harmony with Nature’ 37mm!

Compu Pool Products 3-7 Hilldon Court, Nerang QLD 4211
Ph: +61 (0)7 5596 3773 Fax: +61 (0)7 5596 1951
Email: sales@compupool.com.au Web: www.compupool.com.au
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Water Yoga allows you to enjoy your pool in a
totally different way. Photo by Kathleen Wilke

aybe you've heard of mantra yoga

or power yoga but now there is

another form that is catching on
quickly in India. Water Yoga allows you to
explore a new environment for practicing
yoga - which will assist, resist and support

your own muscle movements. The unique

Waves magazine in India alerted'ts to a properties of the pool water make it safe for
new aquatic exercise trend - yoga in the pool. pecple of all fitness levels.

Some conditions such as arthritis, MS or

By Meher Rehman obesity can make traditional yoga hard to
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After illness or inj ury, Watg% ga makes achieving
asanas much easier. Photo by Kathleen Wilke,
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perform on land. For individuals just beginning physical activity after
an injury orillness, practicing the standing poses [or asanas] under-
water is a much easier task. The buoyancy of the water supports the
body in all directions and boosts strength and flexibility.

For people who want to know how to do this amazing form of
aquatic exercise, but don't know where to start, perhaps some video
instruction will help.

Leanne Hall is a yoga instructor from Dallas in the United States.
She has been practicing these movements since she was a child.
They have helped her stay fit and flexible throughout the years.

Sheis in the process of releasing a Water Yoga video to capitalise
on this trend, called “Yoga in H20: Flow Motion™. It will be available
online at www.trueyogainc.com shortly. Leanne’s video will dem-
onstrate some special techniques to help users grow stronger and
more flexible in their yoga and other exercise.

These are simple stretches and a powerful strength activating
exercises which can be practiced at home with or without a swim-
ming pool orin a hot tub. Stretching in the water is a wonderful way
to keep the body youthful, rejuvenated and flexible.

Until her new video comes out, you can still order her currently
released “True Yoga DVD: Awaken to Your True Potential” featuring
three classes ranging from Beginner to Advanced. It is available at
the same website. The DVD includes music by gifted Kirtan musi-
cian, Krishna Das. Over time, practising these poses in the water will
lead to increased stability and energy. In many cases, people move
on to broaden their yoga practice on land after water training. This
article first appeared in Waves magazine (www.wavesmagazine.in).
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Independent to the pool’s filtration system, Nitro
Robotic Wall Scrubber Cleaners represent the next
generation of pool cleaners. No hoses or additional
pumps are required, just turn it on and it will scrub
and clean the pool’s floor, walls and steps in 3 hours.

¢ Dual direct drive motors e Extra large filter bag
¢ Wide cleaning path ¢ Quick-drain system
e Large intake ports ¢ Intelligent navigation

NSW QLD WA
02 9898 8686 07 3299 9900 08 9273 1900

VIC SA NZ
03 9764 1211 08 8244 6000 09 525 7570

VVA Il LRV

Water, the liquid of life

www.waterco.com
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FREE TO ATTEND
REGISTER NOW!

4-5 May 2011
Raffles City Convention Centre, Singapore
www.splashasiaexpo.com

For more information on exhibiting, please contact:
Australia - Karen Jaques - email kjagques@intermedia.com.au Tel +61(0)2 9660 2113
USA - Philippe Bazin Tel 1-212-564-0404 or visit www.splashasiaexpo.com

Platinum Partner Media Partner Supported by

SINGAPORE EXHIBITION
& CONVENTION BUREAU
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Our partners in this strategic
region have been clamouring
Jor an event of this kind in
thewr backyard, I am certain that we would draw
from as_far north as fapan, west as far as India,
east as far as the Philippines and possibly further

— and Malaysia and Indonesia would of course
participate out of convenience. We are looking

Jorward to participating and welcome the event.
Hugh Smath, Director Pool Group Asia
Pacific, Pentair Water Pool & Spa

Platinum Sponsor

Located in the heart of Asia, Singapore thrives as an international
trading hub. With an excellent infrastructure, highly skilled
workforce and strong international communications - Singapore is
a compelling destination for SPLASH! Asia.

The first exhibition of SPLASH! Asia will take place from 4-5 May
2011 at the Raffles City Convention Centre in Singapore. The

exhibition is modeled on the highly successful biennial SPLASH!
Trade Show held on the Gold Coast, Australia.

A word from our Welcome

Reception Sponsor
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Exhibitors Confirmed

e Albatross Pools
e AstralPool
e Classic Above Ground Pools
¢ Clevaquip
* Designer Concrete Coatings
e Emaux Water Technology PL
¢ Heliocol Solar
* Hornerxpress Worldwide
* Magnor
e Magnum Filters
¢ NSPI Australia - Reception Sponsor
¢ Pentair Water - Platinum Sponsor
* Pool & Spa Poppits Pty Ltd
* Remco
e Skypebble
* Spa Electrica
e Stern’s Pools
* Supreme Heating/PJ Pools & Spas
e Toyesi Pty Ltd
e Water Consultant
e Water Features Direct Ltd (FLUVO)
e Waterco
e Wonderlight
e Zodiac

As at 11th November 2010
Visit www.splashasiaexpo.com for the latest list.
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OSPLASH!
ASIA Pool & Spa Trade Show

To register visit
www.splashasiaexpo.com



Register at splashasiaexpo.com to be informed

of the complete educational program.

Confirmed Presenter

“Turning Green Technologies to

Gold” - Bill Kent, Team Horner

The future of the Pool Market

will depend on the adoption of

a strong sustainability strategy.

Pool professionals must commit

to “greening” their businesses

and embrace not only the newer

energy efficient technologies but
also pledge to change their attitude toward reduction of
waste and implementation of an energy conservation
plan. Developing a green strategy based on getting lean,
smart, creative and engaged is not only good for the
environment but great for the bottom line. Objectives:
* Focus on execution of a green strategy.

* Cope with environmental pressures and responsibilities.

* Spark innovation that will drive long-term growth.
* Anticipate and manage serious business risks.
* Be good stewards of the Earth while increasing profits!

ITINERARY
9:10am Ferry depa.rt
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101 hour prior to departure]
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t format to pe advised

Confirmed International Keynote

speaker NSPF’s Tom Lachocki
= ¥ '.' Tom earned his Ph.D. in Chemistry from Louisiana
- | State University and his B.S. from Lock Haven
University. He has held positions in research and
product development with leading recreational
water consumer product company for nine years.
He has chaired the Recreational Water Quality
Committee of the National Spa and Pool Institute
(NSPI), and for five years has been active with the
NSPI Technical Committee and National Fire
Protection Association - Hazardous Chemical
Committee. Tom has two sons who require him to
enjoy cooking. He stays active with skiing, mountain
biking, tae kwon do, hiking and swimming.

TOPICS DISCUSSED BY TOM

Pool & Spa Water

Chemistr ic) -
The most important Y [Basic]

line of

SPLASH! Asia Post Show Golf Day
6 May 2011

Jack Nicklaus Sea View Course Bintan Lagoon Resort

Join SPLASH! at the Bintan Lagoon Golf Resort, world renowned for its
exceptionally designed championship 18-hole golf courses. The Jack Nicklaus
Sea View Golf course and Ian Baker-Finch Woodlands Golf course both offer
spectacular signature holes, fast greens, undulating fairways and scenic water
hazards. The pristine courses are set amongst lush landscapes and breathtaking
environs. The SPLASH! 2011 Golf Day will be played at Jack Nicklaus Sea View
Golf course and promises to be a day to remember.

Cost: AUS $160.00 includes:

* Return Ferry, Singapore-Bintan-Singapore

* Return land transfer, Ferry Terminal-Resort-Ferry Terminal

* 1 x 18 hole at Jack Nicklaus inclusive twin share buggy and caddy (golfer’s only)
* 1 buffet lunch & refreshments at Haskell’s Café (club house)

Hole Sponsorship available - Please email melanie@intermedia.com.au or call
+61 2 8586 6115. Due to ferry transfers a minimum of 20 players are required.
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Singapore River Cruise

See the city from the water on a no-frills 30-minute journey aboard
a bumboat.You can buy tickets and board or alight at any of the
nine jetties along the Singapore River, including the Esplanade,

the Fullerton, Riverside Point, Boat Quay and Grand Copthorne
Waterfront Hotel. Boats run daily (9.30am—10.30pm); it’s quite a
sight at night when the skyscrapers are lit up. The bizarrely accented
recorded commentary is uniquely irritating. (+65 6336 6111/19
Www.rivercruise.com.sg).

Getting a fish pedicure at
Underwater World

Don’t inflict your stinky feet on some poor pedicurist. Instead, let
the fish take care of them. A shoal of industrious little Turkish fish
wait in a pool to nibble away dead skin and leave your toes fresh and
exfoliated. Fish reflexology $35 for 20 minutes in the pool and 20
minutes foot reflexology. Underwater World, 80 Siloso Rd, Sentosa.
(www.underwaterworld.com.sg).

Walking over the Helix Bridge

The weird, DNA-like, wiggly steel pedestrian bridge at Marina Bay
supports some 16,000 people at a time and stretches 280 metres across
the water. Marina Bay. (www.ura.gov.sg).

Boarding the Swarovski Cable Car
Ride the brand new seven-star Swarovski Crystal Jewel Cable Car
Ride from Mount Faber to Sentosa. (www.mountfaber.com.sg).

Singapore Tourism Board
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This information is thanks to

Info is correct at time of printing and is
subject to change, for the latest info on
Singapore visit Yoursingapore.com

Sydney

timeout.com/sydney

Taking a bumboat ride and Cookery
Magic’s Kampong class on Pulau Ubin

All cooking lessons are held in a colonial black-and-white home by
Rugxana, resident chef. Buy ingredients from the local wet market and
learn to make chapati and nonya laksa from scratch. Classes from $65
to $85. 58 Jalan Tembusu. (+65 6348 9667 www.cookerymagic.com).

Getting a tarot card reading by a parrot
in Little India

Walk around Tekka Market in Little India, and more likely than

not you’ll come across a weathered Indian woman with her faithful
parrot, Money Money, both ready to tell the fortune of any passerby,
for $5 per reading. Near the Tekka Market steps, Serangoon Rd.

Playing musical chairs with Tetsuya

Tetsuya Wakuda’s first Singapore restaurant is multi-faceted dining
at its quirkiest. Move from room to room as you work your way down
the degustation menu. Waku Ghin, 10 Bayfront Ave #1.2-02, Casino
Lvl 2, Marina Bay Sands. (+65 6688 8507).




Aqua Temp™ -
Energy Efficient Water Heating System

\.‘//S PASA
Awards of

Excellence

2010
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SWIMMING POOL AND SPA ASSOCIATION OF VICTORIA

The 2010 Awards of Excellence is the industry event of the year
for SPASA Victoria, offering substantial benefits to members and
exposure and promotional advantages for our valued sponsors.

Sponsor companies are promoted at various levels, culminating
with the presentation of awards at the Gala Dinner.

Olympian and SPASA ambassador, Nicole Livingstone, continues to
MC the industry night-of-nights.

Over 340 industry members and their guests attended another
fantastic Awards Night at Zinc, Federation Square on the 28th of
August.

The Awards of Excellence were hotly contested again this year, the
array of entries was simply amazing and the expertise demonstrated
by members impressive.

Support from our sponsors enables the Swimming Pool & Spa
Association of Victoria to continue its work promoting the industry
and pool and spa use in Victoria.

SPASA wishes to express our grattitude to the folloiwing leading
industry players:

Major Sponsors:

'remco

POOL COVERS & ENCLOSURES

savewater . com.au

We also acknowledge the Awards of Excellence Event Media
Sponsorship by POOLSIDE magazine.

e ——

Poolside

Your complete guide to pools, spas & landscaping

This Gala Event is also supported by our category sponsors:

POOL+

DUTER

© “SPLASHI BISAZZA

MOSAICO

www.splashmagazine.com.au
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Yarra Valley Water DESIGN & LIVING

ASTRALPOOL /M

And Event Sponsor:

CERFRES DM

DAVEY
| wane oz |

Well done to all 2010 Awards of Excellence
entrants and winners.

The Association would also like to thank judges:

Gary Kilworth David Luck

Helen Strangos Brad Weir

Neil Wray Stephen Mordsley
Rohan London David Hallett

Lindsay Hartshorn

For their skill and professionalism in determining the 2010 Awards
of Excellence winners.



top pools -
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All the gold winners from SPASA
Victoria's Awards of Excellence

_-%r -
’I 2010 Pool Of The Year: Out from the Blue
¥ 2010 Product Innovation Award: Gold:
Spa Industries for AquaTemp, Highly
Commended: AstralPool Australia for
their Chemical Management System
1 Best Residential Concrete Pool
under $50,000 Gold and Highly

Gordon Avenue Pool & Spa Centre, Best Display Commended: Seaspray Pools

AQ)
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industry feature

[l Best Residential Concrete Pool under
$100,000: Gold: Neptune Swimming Pools,
Highly Commended: Out from the Blue

1 Best Residential Concrete Pool over
$100,000: Gold: Out from the Blue,
Highly Commended: Aloha Pools

I Best Residential Fibreglass Pool under
$35,000: Gold: Naughtons Pools & Spas

[ Best Residential Fibreglass Pool over
$35,000. Gold: Compass Pools Victoria,
Highly Commended: Bluewave Pools
& Spas, Wangaratta

[ Best Residential Traditional Styled
Pool: Gold: Aloha Pools,

Highly Commended: Aloha Pools

[ Best Residential Courtyard Pool:
Gold: Compass Pools Victoria,
Highly Commended: Aloha Pools

[ Best Residential Spa: Gold: Aloha
Pools, Highly Commended: Goldfish
Pools & Landscapes

[ Best Residential Pre-engineered, Vinyl
-Lined In-Ground Pool: Gold and Highly
Commended: Albatross Swimming Pools

I Best Residential Lap Pool: Gold and
Highly Commended: Aloha Pools

[ Best Residential Pool and Spa
Combination: Gold: Natural Pools,
Highly Commended: Aloha Pools

[ Best Renovation: Gold: Aloha Pools

1 Best Innovative Pool or Spa: Gold:
Aloha Pools, Highly Commended:
Neptune Swimming Pools

I Best Water Feature: Gold: H20 Designs,
Highly Commended: Out from the Blue

I Best Fibreglass, Acrylic or Vinyl-lined
Pool by a Country Member: Gold: Blue-
wave Pools & Spas, Wangaratta, Highly
Commended: Narellan Pools, Geelong

[ Best Residential Concrete Pool by
a Country Member: Gold: Countrywide
Pools & Spas, Highly Commended:
Cookes Pools & Spas

[ Best Pool Display: Gold: Gordon
Avenue Pool & Spa Centre, Highly
Commended: Supreme Inground Pools

1 Best Pool Shop: Gold: Poolside Frankston

[ Best Spa Retailer: Gold: Endless
Spa Company

[ Salesperson of the Year - Retail: Max
Collins from Compass Pools Victoria

[ Salesperson of the Year - Wholesale:
Richard Duncan from Sunlover Heating

[ Best Control, Water Quality or
Convenience Product: AstralPool Australia

M Water Neutral Pool Award: Rainwise Coburg

1 2010 Sustainability Award: Gold: Spa
Industries for AquaTemp, Highly Com-
mended: Pentair for Intelliflo, Highly
Commended: Davey for Xcelsior

www.splashmagazine.com.au SPLASH! | 51
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industry feature

M Traditional or Geometric up to $50,000: Premier Pools
M Traditional or Geometric $50,000 to $100,000: Premier Pools
M Traditional or Geometric over $100,000: Sunrise Pools
M Freeform or Natural up to $50,000: Jade Pools
M Freeform or Natural $50,000 to $100,000: Premier Pools
M Freeform or Natural over $100,000: Polar Pools
M Fibreglass Pools up to $30,000: Pollard Pools & Spas
M Fibreglass Pools over $30,000: Narellan Pools Central West
& Blue Mountains
[ Spas and Hot Tubs: Platinum Poolscapes
M Display Pools: Award Pools & Landscapes
I Commercial Pools or Spas below $250,000: Pollard Pools & Spas
I Commercial Pools or Spas over $250,000: Wright Pools
I Renovations under $20,000: Aquastone Pools & Landscapes
1 Renovations over $20,000: Sunset Pools
¥ Innovative: Premier Pools
[ Water Features:Polar Pools
I Lap Pools:Sunset Pools
[ Sustainable Pools: Capital Country Pools
@ Technician of the Year: Winston Woods, Narellan Pools Riverina
[ Pool Shop of the Year: Poolside Albion Park
[ Retail Rep of the Year: John Stroud, Local Pools & Spas
M Wholesale Rep of the Year: Janet Drummond, Spa Electrics
M Innovative New Product: Unicel Cabinet System by Spa Industries
[ Sustainability Award New Product: Aqua Temp by Spa Industries

Polar Pools, Gold Winner of the freeform or natural
pool over $100,000 category I

WA Gold Winners

M Pool of the Year: Exclusive Pools
M Traditional & Geometric under $50,000: Future Pools

M Traditional & Geometric $50,000 - $100,000: Exclusive Pools

M Traditional & Geometric over $100,000: Exclusive Pools
M Freeform & Natural under $50,000: Quality Dolphin Pools

M Freeform & Natural $50,000 - $100,000: Quality Dolphin Pools
M Freeform & Natural over $100,000: Quality Dolphin Pools
M Fibreglass Pools under $30,000: Barrier Reef Pools

M Fibreglass Pools over $30,000: Barrier Reef Pools

I Fibreglass Pools - Secondhand Pools: Palm City Pools

@ Commercial Fibreglass Pools: Barrier Reef Pools

M Vinyl Lined In-Ground Pools: Add A Splash

[ Vinyl Lined Above Ground Pools: Classic Pools

M Enclosed/Indoor Pools: Bay Pools

I Plunge/Courtyard Pools: Exclusive Pools

¥ Pool & Spa Combo: Buccaneer Pools

52 | SPLASH! www.splashmagazine.com.au

[ Spas - Concrete: Future Pools

I Spas - Pre-Engineered/Portable: Jadan Spas

M Display Pools/Centres: Neo Pools

I Lap Pool - Concrete: Exclusive Pools

[ Lap Pool - Vinyl Lined: Add A Splash

[ Lap Pool - Fibreglass: Freedom Pools & Spas

W Commercial Pools under $250,000: Roebuck Pools

M Commercial Pools over $250,000: AVP Commercial Pools
W Renovations - Domestic Pools: Quality Dolphin Pools

M Renovations - Commercial Pools: AVP Commercial Pools
M Innovative: Exclusive Pools

I New Product - Sustainability: Waterco

I Water Feature: Water Features by Design

M Pool Shop: Mindarie Pool & Spa

I WA Supplier of the Year: Austral Pool Solutions

@ WA Technician of the Year: Kevin Scott, Poolwerx Mandurah



For more information on Reltech’s range of pumps, REI tT ECH
heaters, filters and accessories visit www.reltech.com.au

email office@reltech.com.au or call 03 9459 3838 Where the water flows best...
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Aussie pick

up three awards
AV

Three Australian pool builders picked up Gold at the Global AquaTekture Visionary Awards (GAVA] held in Las Vegas in November.
The winners from Australia were: B Gold GAVA (Green Applications): Stuart Bevan Pools, Brisbane, Queensland M Gold GAVA (Special
Applications - Acrylic): Aquatonic, Brisbane, Queensland M Gold GAVA (Special Applications - Structure Studios, Pool Studio 3D):

Cameron Leth, Polar Pools, New South Wales. For a list of all winners, go to www.gavaawards.com

South Australian Gold winners

I Traditional or Geometric up to

$50,000: Elite Pool Constructions

M Traditional or Geometric
from $50,000 to $100,000:
Elite Pool Constructions

M Traditional or Geometric over
$100,000: Mermaid Pools

M Spas (combined): Urban Oasis

I Freeform or Natural up to
$50,000: Peressin Pools

M Fibreglass Pools up to
$50,000: Summertime Pools

M Fibreglass Pools over
$50,000: FreeForm Pools

I Commercial Fibreglass
Pools: Freedom Pools

I Vinyl-Lined In-Ground Pools:
Pleasure Pools

M Pre-Engineered Above Ground
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Vinyl Lined Pools: Classic Pools

M Enclosed/Indoor Pools: Urban Oasis

M Spas & Hot Tubs Pre-Engineered/
Portable: The Pool & Spa Shop

I Display Pools: Peressin Pools

I Lap Pools: Freedom Pools

B Commercial Pools or Spas below
$250,000: Freedom Pools

W Renovations over $20,000:
Urban Oasis

M Innovation in Pools or Spas: Calais
Pools and Alpha Pools (Equal Gold)

I Innovation in Pool Equipment:
Poolpower

I Best Water Feature: Urban Oasis

[ Best Pool Shop: Poolside Gawler

1 Best Spa Shop: The Pool & Spa Shop

M Service Technician Award:
Poolside Lifestyle

New Zealand
Gold winners

M Residential Pools under $50,000:
Premier Pools, Hamilton; Cascade Pools,
Hamilton (Equal First]

M Residential Pools over $50,000:
Cascade Pools, Tauranga

B Commercial Pools up to $150,000:
Premier Pools, Hamilton

H Unusual Design or Shape:

Cascade Pools, Tauranga

H Fibreglass Installation:
Northland Spa & Pool, Whangerei

H Environmental Setting: Acqua Pools &
Spas, North Shore City

H Refurbishment: PoolCo, Tauranga;
Cascade Pools/Refurbishnents; Acqua
Pools & Spas, North Shore City (Equal First)
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Niagara Pool Supplies

Key Distributor @‘ |
of Poolrite Spare Parts W -

WE ARE ONE OF THE MAJOR DISTRIBUTORS OF SPARES
& WHOLE PRODUCT TO THE POOL INDUSTRY!

OUR RANGE INCLUDES:

® Astral Pool ® onga
® Aquasphere cleaners @® Palintest
® Baracuda & Clearwater spares ® Pentair - including the new
@ Barfell Cristal-Flo filter, Legend Pressure
® Chemigem spares & units cleaner, Silentflo pumps & more
® Davey/Spa Quip ® Spa Electrics - WN series LED
® Hammerhead cleaners - by onga Lights & GK & GK Retro lights
® Hurlcon spares & pumps ® Waterco
® Jetvac ® Zodiac - spare parts including
® Joy Baracuda & Polaris
® Magnor
® Magnum cartridges s plus much more
® Monarch
v Largest Range of Products v Competitive Prices
v Friendly Service & Advice v/ Best Delivery

Get all you need from Niagara!

NSW & VIC Ph 02 9648 6022 Fax 02 9648 6055
QLD Ph 07 5522 0226 Fax 07 5522 0955

We deliver Australia Wide




And the nationat

Traditional or Geometric up to $50,000:
Gold, Seaspray Pools, VIC; Silver, Premier
Pools, NSW; Bronze, Burleigh Pools, QLD
Traditional or Geometric $50,000 to
$100,000: Gold, Exclusive Pools, WA;
Silver, Neptune Swimming Pools, VIC;
Bronze, Premier Pools, NSW

Traditional or Geometric over $100,000:
Gold, Out From The Blue, VIC; Silver, Exclu-
sive Pools, WA; Bronze, Mermaid Pools, SA
Freeform or Natural up to $50,000: Gold,
Quality Dolphin Pools, WA; Silver, Jade
Pools, NSW; Bronze, Burleigh Pools, QLD
Freeform or Natural $50,000 to
$100,000: Gold, Premier Pools, NSW;
Silver, Pool Fab Swimming Pools, QLD;
Bronze, Quality Dolphin Pools, WA
Freeform or Natural over $100,000:
Gold, Quality Dolphin Pools, WA; Silver,
Polar Pools, NSW; Bronze, Majestic Pools
& Landscapes, QLD

Residential Fibreglass Pools up to
$30,000: Gold, Pollard Pools & Spas,
NSW; Silver, Summertime Pools, SA;
Bronze, Barrier Reef Pools, WA
Residential Fibreglass Pools over
$30,000: Gold, Compass Pools, VIC;
Silver, Barrier Reef Pools, WA;

Bronze, Pool World, QLD

56 | SPLASH! www.splashmagazine.com.au

Commercial Fibreglass
Pools: Gold, Freedom
Pools & Spas, SA; Silver,
Barrier Reef Pools, WA
Vinyl Lined In-Ground
Pools: Gold, Add A Splash
Pools, WA; Silver, Alba-
tross Pools, VIC, Bronze,
Pleasure Pools, SA
Pre-Engineered Above
Ground Vinyl Lined Pools: Gold,

Classic Pools, WA, Silver, Classic Pools,
QLD; Bronze, Classic Pools & Spas, SA
Residential Enclosed/Indoor Pools:

Gold, Urban-0asis, SA; Silver, Bay Pools,
WA; Bronze, Sundollar Pools, QLD

Spas Concrete: Gold, Aloha Pools,

VIC; Silver, Platinum Poolscapes, NSW;
Bronze, Calais Pools, SA

Hot Tubs: Gold, Jadan Spas, WA; Silver,
Freedom Pools & Spas, QLD

Display Pools: Gold, Award Pools & Land-
scapes, NSW; Silver, Peressin Pools, SA;
Bronze, Gordon Ave Pools & Spas, VIC
Commercial Pools or Spas up to $250,000:
Gold, Majestic Pools & Landscapes, QLD;
Silver, Freedom Pools & Spas, SA; Bronze,
Pollard Pools & Spas, NSW

Commercial Pools or Spas over

Gold winner in
or Natural $50,00
category, Preg

$250,000: Gold, Wright Pools, NSW;
Silver, AVP Commercial Pools, WA;
Bronze, L & V Project Pools, QLD
Renovations under $20,000: Gold,
Aquastone Pools & Landscapes, NSW
Renovations over $20,000: Gold, Aloha
Pools, VIC; Silver, Urban-0asis, SA;
Bronze, Quality Dolphin Pools, WA
Innovative: Gold (Equal), Out From The
Blue, VIC; Gold (Equal), Premier Pools,
NSW; Bronze, Norfolk Pools, QLD
Water Feature: Gold, Water Features
By Design, WA; Silver, Norfolk Pools,
QLD; Bronze, H20 Designs, VIC

Lap Pools: Gold, Aloha Pools, VIC;
Silver, Precision Pools, QLD; Bronze,
Add A Splash Pools, WA

Sustainable Pools: Gold,

L & V Project Pools, QLD
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