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Commercial

in splash! commercial we focus on big and 
small commercial swimming pools including 
water parks, resort pools, competition pools, 
spa retreats and community and municipal 
projects . we examine issues of importance 
to commercial pool builders, designers, 
management and staff, while taking a look 
at some of the latest happenings around the 
region and the world .

Image shows the 7th Annual Paragon Pools Float 
Like a Duck water safety event held at the Heinrich 

YMCA Water Sports Park, Las Vegas in May. More 
than 300 people attended the public awareness 

campaign created by Paragon Pools
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Swimming Australia has announced 
four new Centres of Excellence to help 
develop Australia’s top swimmers at 
both a senior and age level, with further 
centres to be added later.

Swimming programs at Melbourne 
Vicentre, Norwood in South Australia, 
Brothers at Nudgee College in Queens-
land, and Nunawading Swim Club in 
Melbourne will be known as a Swim-
ming Australia Centre of Excellence 
(COE) for the development of talented 
swimmers from club level to Australian 
team selection.

In gaining selection as a COE, pro-
grams had to display a number of differ-
ent criteria including high performance 

coaching credibility, coherence with 
the State Institute/Academy programs, 
adequate access to lane space, the ability 
to identify and recruit talent, and the 
appropriate age-group and national level 
development programs in place.

Once the criteria was met, individual 
programs then worked with Swimming 
Australia to highlight targeted areas where 
financial assistance and support could 
further enhance their existing programs. 

Swimming Australia CEO Kevin Neil 
says the formalisation of these Centres of 
Excellence is another step in highlighting 
the “whole of sport” nature of swimming 
– from grass roots to international success.

“There is some great work going on 

across a number of programs throughout 
Australia and these Centres of Excel-
lence are designed to highlight that fact, 
and also streamline the process and prac-
ticalities of developing future national 
talent,” says Neil.

Swimming Australia Centres of Excel-
lence are:
•  Melbourne Vicentre Swim Club, Mel-

bourne – Head Coach, Ian Pope
•  Norwood Swim Club – Head Coach, 

Peter Bishop
•  Nudgee College, Brisbane – incorpo-

rating Brothers Swim Club – Head 
Coach, Matt Brown

•  Nunawading Swim Club, Melbourne 
– Head Coach, Amanda Isacc   

Excellence on the agenda

Youth attack

GooD SIGnS For WorLD CHAMPS In EGYPt.

northcliffe Surf Life Saving Club has taken out the 
2010 Australian Pool Rescue Championships at the Mel-
bourne Sports and Aquatic Centre.

Outstanding performances from Dev Lahey and Kristyl Smith 
led the Gold Coast club to the overall title, with Cronulla and 
Maroochydore rounding out the top three. Lahey and Smith 
each took home six medals over the two days of competition.

Northcliffe’s Shannon Eckstein was full of praise for his 
team mates and was impressed with how they performed 
throughout the championships.

“The whole team really put in this weekend and we’re 
happy to walk away with the trophy. Dev and Kristyl were 

fantastic, as were our younger athletes – Lachlan Feather 
and Jordan Harrison in the under 15s were particular im-
pressive,” he says.

The championships provided all competitors with a final 
opportunity to impress Australian selectors as they deliberate 
over the makeup of the Australian team for the World Life 
Saving Championship (Rescue 2010) in Egypt in October.

Eckstein, the former Australian team captain, said the 
championships were ideal preparation for Rescue 2010 and 
was hopeful of securing a place on the Australian team.

“I’m happy with how I’ve gone this weekend and hopefully 
I’ve done enough to convince the selectors, but only time 
will tell,” says the defending World Ironman champion, who 
won three medals over the weekend.

YounG SWIMMErS GEt GoLD 

fourteen-year-old Brisbane 
school girl, Yolane Kukla swum her sec-
ond fastest 50m freestyle time to clinch 
gold in the women’s one-lap dash at the 
Santa Clara International Invitational 
in California.

Just 0.05 of a second outside her gold 
medal winning performance at this year’s 
Telstra Australian Swimming Champion-
ships, Commonwealth Games debutant 
Kukla impressed with her time of 25.13, 
toppling fellow Australian and Common-
wealth record holder, Marieke Guehrer. 
Just off the pace, Guehrer managed to 

improve on her finals performance from 
this year’s Australian Championships 
clocking 25.31 and claiming the silver. 

A classy swim by 15-year-old American 
Lia Neal saw her race to bronze in a 
time of 25.51.

AIS coach Vince Raleigh praised the 
performances of both girls, in being able 
to get up and perform solid times at the 
completion of the four day meet. 

“I thought it was an excellent swim by 
both the girls. Yolane was right on her 
best time and still probably had room for 
improvement on her finish,” he says. 

Meanwhile, Australian teenagers 
Daniel Arnamnart, Samantha Hamill 
and Blair Evans all won gold on the final 
night of competition at the Barcelona 
meet in the Mare Nostrum.

northcliffe takes out pool rescue title

rising star Yolane Kukla
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For marine themed fun parks with an extensive variety of
aquarium environments featuring species from all over the

world – water technology and particularly filtration
performance is critical. That’s why Emaux has been chosen 
to protect the marine life and allow clear viewing for tourists 

in some of the largest marine parks of their kind. 
Here reliability and quality service are key reasons for the

success of Emaux and the huge aquariums it supports. 
Emaux is now available in Australia. Visit our website for 

the full range of Emaux domestic and commercial products 
or call us on 1300 293 633 for further information and the 

dealer closest to you.

The clear choice in water technology

1300 293 633
www.emaux.com.au

For marine parks worldwide

filtration performance 
is critical

FInA to hold world  
conference in uruguay

the Fédération Internationale de Natation (FINA) will 
be holding its first World Aquatics Convention. It had 
previously held world conferences in Barcelona in 2001, 
focussing on sports management and marketing; and in 
Madrid in 2006. However, this event is the first event to 
be billed as an international convention.

It will be held in the Uruguayan resort of Punta del Este 
between 27th and 29th September 2010, and the event 
aims to gather together more than 700 of the aquatic in-
dustry’s international leaders including Olympic partners, 
national federations, sponsors, media, event organisers, 
bidding and host cities, partners, suppliers and companies 
in the aquatic and sports event business.

Leading figures from the international aquatics commu-
nity confirmed as speaking in the conference include:
•  Kevin Neil, CEO Swimming Australia;
•  Mark Schubert, FINA Coaches Commission, Honorary 

Secretary, head coach USA Swimming; 
•  Alexander Popov, Olympic & World Champion In Swim-

ming, IOC Member, FINA Athletes Commission, Chair-
man,  Vice President All Russian Swimming Federation;

•  Peter Diamond, NBC;
•  Carlos Arthur Nuzman, President Of Brazilian Olympic 

Committee, President Rio 2016 Organizing Committee 
for the Olympic and Paralympic Games, IOC Member;

• David Sparkes, CEO British Swimming Association; 
• Christophe Dubi, Director IOC Sports Department; 
•  Debbie Jevans, Director of Sport, London 2012 Organis-

ing Committee for the Olympic and Paralympic Games;
•  Peter Knowles, Chief Executive, Manchester 2008 

FINA World Shortcourse Swimming Championships.
For more information contact aquaticsconvention@fina.

org or go to http://aquaticsconvention.fina.org.

“There are some great youngsters coming through and 
the competition for places is pretty intense, which is a great 
indication of how the sport is progressing.”

Fellow Gold Coast athlete, Stephanie Ballantine, pro-
duced several outstanding individual performances over the 
weekend, ensuring her name will be raised at the selection 
table. Ballantine, 19, of Surfers Paradise SLSC won two 
gold and two silver individual medals and impressed all 
those in attendance.

Australian Head Coach, Brett Dowker, heaped praise on the 
next generation of athletes coming through, and believes the 
future is looking bright for Australian lifesaving competition.

“This weekend we have seen a number of the younger 
competitors perform well, particularly in the under 15 and 
17 age groups. We’re really pleased with the depth of talent 
on display this weekend.”
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Hydrocare Pools Plus
    Waterzone Grate 
        rrsavell@ozemail.com.au 
 
 
       
 

 
  Super LED Lights 
 Full Stainless Construction 
         9w and  36w available 
                                                                        

  

          Hydrocare Pools Plus 
               TEL 02 9604 8396 
                Agents for SCS Interactive, 
                    Polin Waterparks Wibit Sports 
                         rrsavell@ozemail.com.au 

Accurate, Fast, EasyAccurate, Fast, Easy
New Advanced PhotometerNew Advanced Photometer

• Ideal for commercial pool & 
spa testing

• Built in timer
• US Patented

(#7333194 & 7491546)

• 20 test memory (140 total)
• Fast 20 second results

 (for most tests)
• 0.01 ppm (mg/L) precision
• Meets requirements for DPD 

chlorine testing

  216

Tests for: 
Free Chlorine, Total Chlorine, pH, Bromine, Total Alkalinity, 
Calcium Hardness, Copper, Chloride/Salt, Cyanuric Acid,  

Low Range Total Hardness and many more.

Built in cell!
(no glass to break)

VISIT OUR 
SPLASH BOOTH   

For a Special 
Offer 

eXact®, eXact® Micro7+,  eXact® Strip Micro are registered trademarks of Industrial Test Systems, Inc.   •   Rock Hill, SC 29730 USA   •   © 2010 Industrial Test Systems, Inc.   •   SPLASH10-EM7

Waterproof
(IP-67)

USEPA
DIN, ISO
Compliant
Free AND Total
Chlorine
(4500-Cl G, DIN STANDARD

38 408 G4, ISO 7393/2)

Innovators of Water Quality Testing
+1 803 329 9712  /  www.sensafe.com
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Copeton Dam swaps slide for spray park
copeton Dam is near 
Inverell on the New England 
Plateau of New South Wales. It 
boasts great fishing, including 
opportunities to nab Murray 
cod, catfish, silver perch, yellow 
belly and trout. Tourists can try 
fossicking for sapphires, zircon, 
topaz, jellybeans, crystals and 
tourmaline around the local 
area and there is also canoeing, 
sailing, swimming, water skiing 
and – when water is released 
from the dam – even white 
water rafting. 

Unfortunately, it will now be 
without its 21-year-old waterslide. 
The dam requires a new emer-
gency spillway, which will see 
facilities at the northern section 
of the dam removed or relocated. 
Dues to its age, the waterslide 
will not be relocated, but will be 
replaced with a spray park.
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The best quality, highest 
performance heat pump water 
heater available today!

Why use a Performance Plus Heat Pump?
A Performance Plus Heat Pump can produce over 5 times the energy used
Compressor(s) have built in internal and external overload protection
Lowest running costs in Australia and New Zealand
Can operate in air temperatures from -10oC to 45oC
Easy to operate electronic controller with digital display
Titanium tube heat exchangers (for swimming pools)
Electronic Reverse Cycle De-Ice control
Built in refrigeration safety switches
Water fl ow switch (for swimming pools)
TX valve for effi cient low ambient operation
Epoxy coated corrosion resistant cooling coils
Quiet running/Built in drain tray
Ozone safe R410a Refrigerants

•
•
•
•
•
•
•
•
•
•
•
•
•

For Australian Enquiries:
Unit 5 / 12 Newspaper Place
Maroochydore 4558 AUSTRALIA
Ph (+617) 5443 7555 / Mob 0438 424 997 / 0412 365 765
www.heatpumpsystems.com.auwww.poolheating.co.nz

For Australian Enquiries:For Australian Enquiries:

Latest commercial tenders 
cordell Information has released data showing new tenders for 
public swimming pools and aquatic centres for May and June, 2010.

The figures show both construction and maintenance jobs for 
aquatic centres and commercial swimming pools. Only new 
business opportunities have been included, not jobs that have 
been previously advertised.

The figures show tender numbers at 63 in total compared with 
55 for the previous period. Victoria (20) and Queensland (18) 
had the most tenders, followed by New South Wales with 12.

tenders of the month 
Project: Gemfields Swimming Pool Complex Project
Location: rockhampton, Queensland
cLose Date: 5pm Monday 19 July, 2010
tenDer to: Central Highlands Council
tenDer no: 83/2010E 
DescriPtion: Gemfields Swimming Pool Complex Project. 
Council reserves the right to accept the tender that appears 
to it to be the most advantageous after consideration of 
the relevant circumstances, facts and information. Council 
may decline to accept any tender. Documents are avail-
able from natasha Brewer at the Council office, 65 Egerton 
Street, Emerald or by phoning (07) 4982 8350 or on council’s 
website at www.chrc.qld.gov.au.

Project: Strand Water Park Softfall replacement
Location: townsville, Queensland 
cLose Date: Friday 3pm, 23 July, 2010
tenDer to: townsville City Council
tenDer no: t5906
DescriPtion: townsville City Council invites tenders for the 
replacement of softfall at the Strand Water Park.

For more information on Cordell Information’s commercial 
tender reports, call 1800 674 120.0

5
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20

SA/NTWAVIC&TASNSW&ACTQLD

new construction and 
maintenance jobs for 

aquatic centres and 
commercial swimming pools 

for May and June 2010.
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Reed Construction Data is now 
Cordell Information...

Use our information to: 

Call 1800 80 60 60 
to see how we can 

help grow your 
business! 

•	 Monitor where and when new swimming    
        pools are being installed
•	 Target only those who need your  
        products and services
•	 Track what your competitors are doing

Ask 
about our 
Historical 

Pool Data !

Cordell Information have been researching 
the swimming pool industry for over 40 
years and we understand the difference 
that detailed information can make to your 

www.cordell.com.au

SWIMPLEX AQUATICS Pty. Limited

Serving the Commercial Pool Industry

Ph: 1300 796 329   Fax: 1300 796 329

Website: www.swimplex.com.au | Email: sales@swimplex.com.au

ABN 92 513 840 499

Office: 2/33 Lawson Crescent, Coffs Harbour NSW 2450

an injection of funds by the Federal 
Government has seen Moree Plains 
Shire Council revise upwards its con-
tract figure for its Expression of Interest 
(EOI) for the Design and Staged Con-
struction for the Redevelopment of the 
Moree Hot Artesian Pool Complex. 

The contract figure for the early stages 
of the redevelopment is now $5m. 

The request for EOI closed in early 
July, but short-listed parties are expected 
to be invited to participate in a sub-
sequent selective Request for Tender 
(RFT) process.

As a staged redevelopment, the council 
is hoping the prospective tenderers will 
be offering suggestions on how they 
expect the project to proceed past their 
initial involvement. 

The Minister for Infrastructure, 

Transport, Regional Development and 
Local Government Anthony Albanese 
gave the Shire the good news that it had 
been successful in its application to the 
Federal Government for $3 million to 
upgrade the pool complex.

Council had already allocated more 
than $3 million in the 2010–2011 
budget for the redevelopment and 
Mayor Katrina Humphries says the ad-
ditional $3 million will have a significant 
impact on the extent of works that can 
be carried out on the complex.

“We’re absolutely thrilled that the 
work put into the funding submission by 
Council staff and Tourism Moree has 
paid off,” she says. “This means that we 
can do much more than we’d initially 
planned for Stages 1 and 2 of the rede-
velopment project.”

The current pool complex facilities 
were constructed in 1979 and are defi-
nitely showing their age. 

In addition to a “facelift”, the rede-
velopment of the Moree Hot Artesian 
Pool Complex will involve a number of 
aspects including:
•  Replacement or refurbishment of the 

existing outdoor 50m pool;
•  Installation of a children’s “fun park” 

and learn-to-swim facilities;
•  Redevelopment of the entrance and ad-

ministration area, including the installa-
tion of an interpretive/cultural display giv-
ing the history of the 115-year-old facility 
and telling the story of the importance of 
artesian waters to the Moree community; 

•  Refurbishment and replacement of 
the hot pools and associated plant and 
equipment, providing increased hot 
pool capacity to cater for additional 
users, locals and visitors alike;

•  Construction of a cafe that will feature 
local and regional produce;

Federal money means better facelift for Moree

tHE 115-YEAr-oLD FACILItY WILL GEt GrEAtEr FunDInG to CrEAtE 
An ArtESIAn SPA CoMPLEx, WItH tHE HoPE oF turnInG tHE 
WEStErn PLAInS toWn Into tHE SPA MECCA oF AuStrALIA.
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www.boltzbrands.com.au

Swim for Lessons, 
Training and Fun 

•  Allocation of areas for commercial lease 
by businesses offering products and serv-
ices complementary to the health and 
healing properties of the artesian water.
As well as being a major focus for the 

health, fitness and wellbeing of the 
community, the pool complex is a major 

tourist attraction for the region; it is esti-
mated that visitors to the facility contrib-
ute approximately $50 million per year 
to the Moree Plains Shire’s economy.

Humphries believes that the redevelop-
ment will give the pool complex, and 
the community, a much-needed boost.

“Even in its current tired state, the 
pool complex attracts a considerable 
number of patrons, both residents  
and visitors,” she says. “Just imagine 
the number of patrons it will attract 
when the facilities are upgraded  
and modernised.”

Moree is known around the world for the healing 
qualities of its hot artesian water

An interpretive/cultural display will pay homage to the 
history of the 115-year-old facility, while relating the impor-
tance of artesian waters to the Moree community
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The GRANUDOS is the ideal dry granular feeder unit for Hotels, Gyms, & 
Swim Schools. Fully automated chlorine and pH control, it is literally refill 
and forget. There is virtually no maintenance required due to its 
automated self cleaning mode, freeing up your time to focus efforts 
elsewhere.

This machine is also ideal for roof top pools and small plant rooms where 
access is limited. The chlorine is supplied in 10kg buckets making it easy to 
carry upstairs or load into a lift. A single 10kg of Granu-Chlor is equivalent 
to 5 x 15ltr Liquid Chlorine.  Saving a lot of space, time and effort.

•  Fully Automated
•  Reduced Chlorine Usage
•  Self Cleaning
•  Reduced TDS

For more details contact International Quadratics Pty Ltd (02) 9790 4200

AUTOMATED CHLORINATION FOR SWIMMING POOLS

GRANUDOS

only a few years ago, German aquat-
ics company, Wibit Sports, launched 
its new style of aquatic sports products 
in the US. Prior to entering the US, a 
market entry strategy was undertaken 
that involved research in the area of 
safety which Wibit assumed would be 
very strict due to the “dynamic lawsuit” 
reputation in the US.

 “We could not believe that no 
national pool standard existed for pool 
inflatables,” says Wibit CEO Robert 
Cirjak. “Upon further investigation we 
found everything from ‘home made 
regulations’ to ‘insurance suggestions’. 
In addition, each state has its own 
guidelines and sometimes even the 
county regulations varied from the 
state’s regulations. 

“Even more surprising was the fact that 

most aquatic professionals were indeed 
aware of the alarming stats: drowning 
being the second leading cause of death 
(after motor vehicle crashes) in the US; 
and according to the Centre for Disease 
Control, children make up nearly half 
of all drownings with most occurring in 
guarded pools.” 

In 2006 the US Consumer Product 
Safety Commission requested “inflat-
able kite tubes” be withdrawn from  
the market after reports of deaths  
and injuries. 

How did this come about? “Kids used 
to go to pools to swim now they go to 
play,” says Cirjak. “This is evident from 
the number of amusement-style products 
that have migrated to pools. At Wibit 
we call this ‘amphibiation’ – taking 
playground style activities such as slides, 

Europe’s safer inflatables standard

tHIS InForMAtIon FroM GErMAnY HAS PArtICuLAr AuStrALIAn 
rELEVAnCE In LIGHt oF tHE rECEnt CoronEr’S FInDInGS Into A 
DroWnInG In roCKHAMPton.

According to En15649, these handles 
can be an entrapment hazard
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Turbulence Free Lane  
Rope with Pro-Ratchet

 
Pro-Am Lane Ropes meet FINA requirements and are 
turbulence free. Made in Australia, UV stabilised/colourfast,  
use indoors or outdoors. Special club colours available.

Lagune Pool Matting
 Ideal for swimming pool surrounds, 

 showers, spas and change rooms
 Antibacterial UV resistant soft vinyl
 200mm x 200mm interlocking tiles
 Dark blue, beige and dark grey

Quality, 
Reliability, 

Safety.

Phone: +61 3 9796 5000 www.proamaus.com.au

obstacle courses, climbing structures etc 
to the pool.”

However in Europe, a state-of-the-art 
safety standard recognised by more than 
27 countries has been created. 

“The standard took four years to create 
and is what these aquatic professionals 
have been looking for when choos-
ing and operating an inflatable,” says 
Romann Rademacher (Vice Chairman 
of the European Community (EC) 
committee on safety for inflatables used 
on water. The standard specifies safety 
requirements and test methods related 
to materials, safety and performance that 
can easily be adopted by other countries’ 
aquatic facilities. 

The standard (EN 15649) is distrib-
uted by the European Standardiza-
tion office and can be downloaded for 
example at www.beuth.de or go to www.
splashmagazine.com.au for a Quick 
Link. “Many well-known inflatable 
brands such as Intex or Sevylor are 
also following these standards here in 
Europe,” says Rademacher.

The EN 15649 Standard clearly 

defines required water depth, entrap-
ment hazards, intended users, manda-
tory warning label requirements, etc. 
We noticed that many of the “constant 
air running tracks” commonly used in 
the US were installed right on pools 
edge and yet the EN 15649 Standard 
states no inflatable should be with a 3m 
distance of the pool’s edge. The inten-
tion is to avoid the user falling or even 
jumping from the product and colliding 
with the pool’s edge. 

“In addition we believe electricity and 

water is a bad mix to begin with”, adds 
Rademacher. The real strength of the 
standard is that it has been validated by 
an independent test house. 

Aquatics safety experts are currently 
working to craft similar standards for 
the US. Wibit Sports is in discussions 
with Safe Wise Consulting (www.
safe-wise.com) to develop operating 
guidelines based on the European 
standards that will help ensure safe use 
of inflatables. 

“Safe-Wise is excited to work on this 

Warning symbols and product info
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with the recent addition of the Climax (AquaLoop) ride with its high speed centrifugal 
journey through a thrilling orbit, Waterbom Bali has announced itself as another fun op-
tion for one of tourism’s most famous destinations. 

Located in the heart of Kuta, Waterbom Bali has been a landmark for more than 15 
years, situated between Denpassar airport and the crowded Kuta commercial strip. 

It had recently been revitalised, and the new rides are part of its rejigged appeal. Other 
new rides include the 70 km per hour Smashdown and a Lazy River.

Waterbom is a family waterpark, appealing to teens with nerves of steel to smaller chil-
dren and toddlers, set within a sprawling 3.8-hectare tropical landscaped garden.

The new rides are sure to keep the park a feature for years to come.

Bali high and higher
BALI IS tHE ISLE WHErE AuStrALIAnS AnD KIWIS trADItIonALLY HEAD 
For A PErIoD oF totAL rELAxAtIon AnD IMMErSIon In An ABSorBInG 
CuLturE. But tHAt DoESn’t MEAn You CAn’t HAVE StrAIGHt-out Fun 
AS WELL.

project that will interpret some of the 
technical information in EN 15649. Our 
goal, over the next few months, is to create 
a series of operating guidelines that our 
clients (and others) can use to enhance 
their safety practices with these devices,” 
stated Michael Gurtler CEO of Safe Wise. 
“Wibit has been very helpful in our initial 
discussions and the information contained 
in EN 15649 will be very helpful.”

As far as Australia goes, Royal Life Sav-
ing advises that while there are generic 
standards for inflatable devices, there are 
no specific standards for inflatables in 

aquatic environments.
Additionally, there are OH&S regula-

tions that would cover some elements, 
but nothing specific. Also, while Royal 
Life Saving publishes the Guidelines 
for Safe Pool Operation which covers 
the supervision of play equipment and 
inflatables, there are no guidelines as 
far as they know relating to the manu-
facture and use of the inflatables, and in 
those instances they direct people to the 
manufacturers’ instructions.

SPLASH! will bring more on this issue 
in the next edition.

Quick inspection 
checks:
1.  Does the inflatable use warning 

symbols (pictograms) which are 
visible on the product?

2.  the inflatable should be anchored 
(or tethered) at least 3m from any 
side of the pool.

3.  Look for handles with “openings” 
greater than 3cm as this is an 
entrapment hazard.
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Find all the current information 
and ask for your badge on 
www.piscine-expo.com
Password: PAC

Top 100 innovations
Pool vision
Pool eco Attitude
Expert itineraries
Les Matinales seminars
The major’s club

 A fresh look at world
trends and innovation

Dedicated areas Piscine by 
Night for lighting and Living 
Pool for furniture

www.piscine-connect.com
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Shopping centre and mall develop-
ers decide to build waterparks in or 
adjacent to their facilities for one 

obvious reason: to increase traffic flow to 
the area. Over the past several years, nu-
merous waterparks have been developed 
at shopping mall locations in the United 
States. Some say the trend is growing, 
while others report that they are not as 
successful as hoped.

Jeff Epstein, director of marketing for 
WhiteWater West Industries Global in Rich-
mond, British Columbia, Canada, explained 
that the company engages in the conceptual 

planning and design of waterparks. The 
company also designs the rides and other 
water attractions.

“Once a shopping mall developer enjoys 
success with one waterpark, it looks into 
adding them at other shopping venues,” says 
Epstein. “When a waterpark is attached to, 
inside of or adjacent to a shopping mall, the 
facility is typically marketed as an entertain-
ment destination. When constructed indoors, 
they can be marketed year-round, regardless 
of the climate.”

Epstein says that although some shop-
ping mall-waterpark developments are 

reporting great successes, he feels it is not 
an emerging trend.

“Some developers report two limitations: 
the cost per square metre of real estate at 
most shopping malls, and the fact that going 
to a waterpark takes some commitment in 
time and effort,” he says. “Unless a mother is 
ready to spend two to three hours at the wa-
terpark with her kids, she’s not likely willing to 
get into her bathing suit. Dry play is far more 
attractive in many cases due to its spontane-
ous nature.”

There are alternatives to an elaborately 
equipped waterpark, however, and Epstein 
says these can be highly successful.

“AquaPlay interactive wet play structures 
are an easier alternative to full-on water-
parks,” he says. “These cater to younger 
ages and parents don’t need to accompany 
their kids on the structures, although they 
must be there to supervise. Mum doesn’t 
have to change into a bathing suit; she can 
watch her kids from the sideline.”

Waterparks and shopping malls:
a symbiotic relationship

christina diMartino investigates the growing 
trend for shopping centres and aquatic 
centres to be built close to each other, and 
discovers that when it’s successful, both 
parties can be beneficiaries . however, 
success is not guaranteed .

World Waterpark is visible from two levels 
of the shopping mall, attracting visitors and 

providing entertainment for shoppers
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Add a new level of ambience 
to your pool with Britestream 
Multicoloured LED lights.

The Britestream Multicoloured 
LED light has been cleverly 
designed with a built in colour 
memory, which means that 
it always defaults to its last 
colour selection.

The light’s super bright LEDs 
operate on only 15 watts of 
energy with a lifespan of more 
than 70,000 hours.

Qld
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NSW
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WA
08 9273 1900

SA
08 8244 6000

vic
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09 525 7570

Britestream Multicoloured LED 
lights are available as a niche 
or surface mount light.
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Surface 
light
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Compared to dry play areas, Epstein points out that wet play struc-
tures are more expensive to acquire and operate, they are less spon-
taneous and potentially more seasonal depending on the climate.

“WhiteWater has worked on Cowabunga Bay in Druper, Utah, and 
other concepts that use the waterpark to drive traffic into the mall,” 
says Epstein. “But the relation is one of spin-off benefits, not com-
bined retail-recreation behaviour. For example, if you force patrons to 
enter the waterpark via the mall, or you situate food courts and retail 
around the waterpark entry or exit, you’re more likely to benefit from 
waterpark traffic.”

WhiteWater has offices in several countries, including in Australia. 
Epstein says waterpark-shopping mall combinations are a small blip 
on the Australian landscape today.

“There is increased interest in Australia, however,” he says. “The 
country is following the tides of North America in this regard. White-
water West Australia has already added to our project list with the 
recent installation of an AquaPlay structure at the Sydney Olympic 
Park Aquatic Centre, and it expects to be confirming other new 
projects in the near future.”

World Waterpark at West Edmonton Mall
World Waterpark is located in Edmonton, Alberta, Canada, is undis-
putedly one of the most successful combination waterpark-shopping 
mall facilities in the world. The two-hectare enclosed structure 
is nestled within West Edmonton Mall, North America’s largest 
entertainment and shopping centre. It opened in May 1986 with a 10 
megalitre indoor wave pool, claimed to be the world’s largest. Fanta-
syland Hotel, a 120-room hotel with rooms decorated around exotic 
locations, is also located at the mall.

“World Waterpark is visible from the mall’s two levels,” says 
Sheri Clegg, media and public relations coordinator for West 
Edmonton Mall. “Shoppers can watch people playing in the surf, 
sliding and lounging around the pool 12 months a year. A viewing 
area on the mall’s first level allows traffic to enter the waterpark 
and be immersed in the environment, creating a stronger  
impulse market.”

Clegg says World Waterpark is located in a facility that is all things 
to all people.

For some, it’s a waterpark within a mall. For others, it’s the  
hotel’s swimming pool.

An artist’s impression of shoppers and 

surfers sharing space at Lotte World 

Jamsil in Seoul, South Korea
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“Certainly World Waterpark has a captive 
audience within West Edmonton Mall,” she 
says. “It can be seen from both levels of the 
shopping centre through large, clear windows. 
People can enter a viewing area from level 
one and experience the tropical climate and 
environment. This definitely helps drive traffic 
into the park. The waterpark appeals to entire 
families, from children to grandparents, and 
families are the primary users of the park.”

World Waterpark benefits from being in 
the mall and having the stores and other 
attractions around it, but Clegg says it is a 
major draw on its own, and it probably ben-
efits the stores more than the stores benefit 
the park. Many families spend the day at the 
park and then shop and enjoy meals as a 
bookend to their experience, but the water-
park is the main draw.

“World Waterpark has a strict policy re-
garding supervision,” says Clegg. “The vast 
majority of our guests are typical families. 
Our policy clearly states that children under 
six must be accompanied by an adult 18 
years or over. Children between seven and 

10 must be with someone 16 years or over. 
Youths 11 years and over are allowed in 
without supervision.”

Because of this policy, Clegg says there 
are seldom instances when people drop 
off their kids on their own. Many parents, 
grandparent, adult relatives or adult super-
visors spend the day in the park with their 
kids. If they are interested in checking out 
the mall’s other features or shopping, they 

tend to take the supervision duties in shifts.
Success being relevant in many cases, 

it’s a given at World Waterpark. More than 
560,000 people visit it annually, most of 
them during the summer months, which is 
West Edmonton Mall’s prime tourist season.

The waterpark provides a year-round 
tropical beach environment on the land-
locked Canadian prairies. The air tempera-

ture is maintained at a constant 28 degrees 
Celsius, while the water temperature is 32 
degrees Celsius. When the waves roll, they 
are about five feet high. Surrounding the 
large pool are more than 20 water slides and 
attractions, three hot tubs and the world’s 
tallest, permanent indoor bungee jump, 
complete with a zip line.

Three food outlets, colourful cabanas, 
tropical palm trees and chaise lounges dot 

the beach. Tropical-themed murals cover 
the walls, giving the park added energy. 
World Waterpark even has its own mascot 
named Sharky.

“There are slides to accommodate all 
ages,” says Clegg. “The longest slide in 
the park is Howler at 182m. The highest 
is Twister at 25m and the fastest is Sky 
Screamer, which dumps riders 25m at a top 
speed of 52 kmh.”

In an effort to provide families, especially 
those with young children, a better expe-
rience, World Waterpark recently added 
Caribbean Cove, a 560m2 interactive water-
play area complete with a 1000 litre tipping 

bucket to its mix of attractions.
World Waterpark’s three party rooms can 

be rented for birthday parties and other group 
functions, and these have become a key com-
ponent of its services. The facility hosts more 
than 60 private functions every year where it 
is rented out after hours for use by organisa-
tions for staff or fund-raising events.

West Edmonton also holds large-scale 
events in the park such as its annual New 
Year’s Eve Family Beach Party, an evening of 
live music, fun and an indoor fireworks display. 

The event has evolved into a family favour-
ite, and it sells out every year.

“While family events dominate the park’s 
activities, 2009 saw the introduction of an 
entertainment series which is focused on an 
older crowd,” Clegg adds. “Wake Wave 2009 is 
the world’s largest indoor wakeboard festival. 
It was held on May 31, 2009. A 10m custom rail 
slider was anchored into the wave pool and 
four professional wakeboarders vied for cash 
prizes. They were towed through the wave pool 
by a winch that pulled them up to a speed of 

“world waterpark has a captive audience within west 
Edmonton Mall . it can be seen from both levels of the 
shopping centre through large, clear windows .”

World Waterpark at West Edmonton Mall

Great Wolf Lodge, niagara Falls, Canada
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50kph, and their performances were judged 
based on personal style, trick execution and 
degree of difficulty. Festival goers had the op-
portunity to meet the riders, shop in a beach-
front marketplace and enjoy beach-themed 
activities throughout World Waterpark.”

Clegg adds that future events are now on 
the planning board.

Mall of America Water Park
The Water Park of America at the Radisson 
Hotel in Bloomington, Minnesota, claims 
to be the largest indoor waterpark in the 
United States. It neighbours the Mall of 
America, which claims to be the largest 
mall in the country.

“Water Park of America is open to regis-
tered guests of the hotel with guaranteed 
admission at a reduced rate,” says Angela 
Greer Reed, director of sales and marketing. 

“The waterpark opened in May 2006. The 
6500m2 park includes a 10-storey tower that 
houses two tube slides, three body slides 
and a family raft ride. At over a mile long, it’s 
the longest indoor raft ride in the country. 
A variety of other indoor water attractions 
also grace the park. Even when it’s snowing 

outside, people can enjoy the warmth and 
pleasure of the water.”

The theme of the waterpark is deep 
woods, and the décor includes many logging 
and lodge-style props. It too has a mascot, 
Hobey the Bear, in keeping with the theme.

The park is fully outfitted with attractions 
that are geared to a full age span of visitors. 
Attraction rules state that riders must be a 
minimum height. Those who are not can still 

ride as long as they are accompanied with 
an adult and wearing a life jacket.

Reed says parents or guardians drop-
ping kids off unattended is not a problem 
because of the facility’s strict entry rules.

“Children under 13 years of age must be 
accompanied by an adult age 18 years or older 
while visiting the water park,” she says. “Chil-
dren age 13-17 may enter the park without an 
adult, but they must have an Assumption of 

Playpoint Singapore has created an innova-
tive rooftop splash park at the Sembawang 
shopping mall in Singapore
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Risk Waiver signed by an adult who is 18 years 
of age or older prior to entering the park.”

Great Wolf Resorts
Great Wolf Resorts, North America’s largest 
family of indoor waterpark resorts, has 12 
locations in the United States. Each offers full 
hotel accommodations and a waterpark. Sev-
eral are located adjacent to a shopping mall.

Steve Shattuck, director of communi-

cations for Great Wolf Resorts says that 
through its subsidiaries and affiliates, the 
company owns and operates its family 
resorts under the “Great Wolf Lodge” and 
“Blue Harbor Resort” brands. It is a fully 
integrated resort company that owns and/
or manages Great Wolf Lodge locations in 
Wisconsin, Ohio, Michigan, Kansas, Virginia, 
Pennsylvania, Ontario, Canada, Texas and 
Washington. A new lodge is under construc-
tion in North Carolina.

“Our resorts are family-oriented destina-
tion facilities that generally feature 300 to 
400 rooms and a large indoor entertain-
ment area measuring between 3700m2 
and 9300m2,” says Shattuck. “The all-suite 
properties offer a variety of room styles, ar-
cades, game rooms, fitness rooms, themed 
restaurants, spas, supervised children’s 
activities and other amenities.”

Eight of the company’s resorts are located 
close to shopping centres. Shattuck says these 
offer an extra benefit to guests, and gives 
them an additional reason to stay at the resort.

“The Dells Wisconsin resort is a good 
example,” he says. “It is across from the 
Tanger Factory Outlet Centre. Families really 

love the added opportunity to shop within 
walking distance.

“The most recently opened Great Wolf 
Resort is in Charlotte, North Carolina, and it 
is across the street from the Concord Mills 
Outlet Mall.”

The company has also signed a letter of 
intent to put one of its signature properties 
adjacent to the Galleria at Pittsburgh Mills 
mall in Pittsburgh, Pennsylvania.

“The typical Great Wolf property draws 
guests from a 400km radius, and the aver-
age stay is two nights,” says Shattuck.

The average room rate across the 
company’s properties was $US250 in 2008, 
which includes a pass to the waterpark. The 
waterparks are not open to casual, walk-in 
visitors who don’t want to book a room. But 
visitors must still abide by a set of rules 
related to child supervision and safety.

Australian potential
RMP & Associates Pty Ltd, headquartered 
in Wahroonga, NSW, provides consultancy 
services relating to all aspects of leisure. 
The firm undertakes market assessments 
and financial feasibility studies, development 
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of potential sites, planning, design, funding, 
implementation, marketing, promotion and 
management audits for its clients.

Denis Pontin is CEO of the company. He 
says that in many cases, major leisure and 
sporting venues are empty and have relatively 
low use outside of weekends and holidays.

“Placing waterparks adjacent to or in the 
vicinity of shopping malls provides a ready 
market,” he says. “The water park or other 
attraction can entice customers to travel 
from a much larger demographic catch-
ment. The isochrones, or catchment, for a 
shopping mall is probably less than for a 
major destination waterpark. This means 
that people are willing to travel further to 
the mall and theme park than if the mall 
was just a shopping complex.”

Pontin explains that isochrones are the 
time taken to travel from the usual point of 
departure such as work or home to the desti-
nation, including the time to park, sit in traffic 
and so on. Major barriers such as freeways, 
railway lines and bush or parkland may result 
in an area being a “black spot” rather than a 
symmetrical 15km radius around the mall/
theme park. He says an example is the catch-

ment of West Edmonton Mall, compared to 
other major shopping malls in Canada.

“The role of the shopping mall may be as 
a destination that caters to the elderly and 
the very young, as well as school children, 
teens and those who work at the mall or are 
suppliers or contractors,” says Pontin. “Each 
group has needs, and these needs should be 
thought through and adequately catered to. 
For example, retailers that are paying high 
rents will often complain about the number of 
elderly who go to the mall in summer to es-
cape the heat, be part of the community and 
have an exciting place to visit, but they don’t 
make purchases. They also complain about 
young people who hang out, skateboard and 
shoplift, and generally cause a nuisance. 
These groups have not been catered to.”

A waterpark provides a partial solution 
to both these issues, according to Pontin. 
It provides a place where older people can 
watch the users of the park, if it is designed 
to enable this to happen. It also provides 
thrill-seeking and entertainment and leisure 

for kids, families, children, grandchildren, 
teenagers and a number of other groups, 
providing it is designed to cater to their 
needs. During school days it should attract 
older people as well as parents and caretak-
ers of pre-school children to ensure these 
time slots are not empty. On weekends and 
after school, the programming and rides 
would presumably be different.

The issue of “babysitting” can be a 
problem if there are not clear guidelines 

for ensuring entry with a responsible adult, 
provision of supervisors for programs to give 
caretakers a break—at a cost—and other 
similar strategies.

“It must be child and adult friendly,” Pontin 
says. “This means adequate support services 
and facilities. The Disneyland model is a 
good one for a design of support areas and 
systems that ensure a positive experience.”

Pontin stresses that one of the negatives 
is the price point. In many cases the entry 
cost of a waterpark is so high that lower 
income families can only afford to visit once 
or twice a year.

“Shopping malls have the existing infra-
structure, such as car parking, toilets, cafes 
and book shops, as well as bus – and some-
times train or light rail – access,” he says. 
“These amenities are already in place for the 
waterpark’s use. The community should be 
served by shops and malls so large theme 
or waterparks fit the model.”

Pontin also feels that shopping malls are, 
in effect, small towns, and they should have 

community facilities such as libraries, in-
door sports courts, skate parks, BMX (bike) 
parks as well as fitness centres and services 
where the elderly can meet for a coffee, do 
crafts and buy and sell their wares. Such 
markets are popular in parking lots, and 
some also feature local food items.

“Shopping malls and waterpark are 
structures, and the key ingredient is people,” 
says Pontin. “If they are designed to enable 
people to connect, enjoy conversations and 

build a sense of belonging to a community, 
then they work. If they are designed without 
understanding the experience that can be 
part of the visit for people of all ages, and 
don’t allow people to readily identify with 
areas and programs and facilities that are 
appropriate for them, they will not be suc-
cessful in the long term and will not assist 
the community to grow in the short term.”

Profitability, Pontin says, will come from the 
creation of a mall and waterpark that has ex-
cellence in its physical design, right through to 
the quality and appropriateness of its ameni-
ties and services, excellence in the way it is 
managed and staffed to recognise people and 
to encourage them to have fun, socialise and 
find spaces and places that meet their needs.

“In short, I think there needs to be leader-
ship in the design of malls and associated 
developments like waterparks,” he says. “They 
should build a community by catering to the 
needs of people to interact, have fun, feel safe, 
identify value and be encouraged to participate 
in an environment. They should also be a place 
where people can purchase food, whitegoods 
and clothing; watch fashion parades, meet 
special people, read books, purchase local 
produce and participate in sport, culture and 
recreational activities in a social setting.” 

“if you force patrons to enter the waterpark via the 
mall, or you situate food courts and retail around the 
waterpark entry or exit, you’re more likely to benefit 
from waterpark traffic .”

Interactive wet play areas in shopping cen-
tres are an alternative to full-on waterparks
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product release

new Products
here you’ll find the latest ideas in how to make residential and commercial 
pools and spas more enjoyable, efficient, smarter and easier to maintain, 
including technological advances and new concepts from australasian and 
international manufacturers, suppliers and service providers .

harneSSing 
fire for  
effect
the Tempest Gas Torch lights 
up an outdoor setting with 
dramatic effect. 

It is designed to display and 
reflect a unique, spiral-like 
flame within an open-aired, 
rectangular tempered glass 
housing.

It has been created as an 
outdoor accessory for a wide 
variety of exterior settings and 
applications: poolside enter-
taining areas, outdoor living 
spaces, front walkway, pillars, 
mounted onto moveable stain-
less-steel columns, atop stone 
pillars or deck posts or attached 
to any building’s exterior.

The innovation comes 
from its patent-pending torch 
technology that requires no 
mechanical or electrical 
means. Its no-power draft sys-
tem simply utilises the Venturi 
Effect for its unique flame ap-
pearance. (The Venturi Effect, 
named after Italian physicist 
Giovanni Battista Venturi, 
states an increase in air veloc-
ity occurs simultaneously with 
a decrease in pressure.) The 
tempered glass housing design 
constricts inward oxygen 
needed for combustion thus 
reducing the pressure – at 
the same time increasing the 
flame velocity for a dramatic, 
spiral-like presentation of fire.

Run off natural gas lines 
or LPG, the variable flame 
reaches a height of 43cm. And 
the four-sided, 46cm tall open-
air tempered glass housing is 
designed to prevent the flame 
going out during high winds or 
rainfall, but includes an auto-
matic gas safety shutoff switch 
should the flame ever dissipate.

For more information  
visit www.lopi.com.au or  
call 1800 064 234.
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product release DONTEK
Electronics Pty. Ltd.

Naturally Clear
Pool Ioniser

Features:
·

· Low energy consumption
· Multi-function pump Time-Clock
· Long Life Copper/Silver - 870gms (kits 

available)
· Clear View Cell Housing with 40 & 50mm Barrel Unions
· Manual Pump over-ride for filter back-washing
· Designed & Manufactured in Australia
· APVMA Approval #61279

Reduces skin irritation and stinging eyes

Electrodes 

YEAR
3

The PWP2 Ionic Purifier 

DONTEK
Electronics Pty. Ltd.

2/17 Malvern St Bayswater Victoria 3153 Australia
Tel: 03 9720 3540    Fax: 03 9720 3547 

www.dontekelectronics.com.au
sales@dontekelectronics.com.au

APVMA
Approved

How it works
The PWP2 applies a small controlled current to a pair
of electrodes made of a silver / copper alloy. These 
electrodes are set apart from one another in a cell
fitted after the pool filtration. Electrolysis occurs as the water 
passes over the energised electrodes producing natural 
silver and copper mineral ions. The silver ions attack bacteria 
in the water and the copper ions inhibit the growth of algae. 

Available From:

QLD & NT Rainbow Pool Products 07 3849 5385
NSW Niagara Pool Supplies 02 9648 6022

VIC Lincoln Leisure Distributors 03 9580 9016
WA Automated Pool Products 08 9362 4022

NZ Aqua Clear Products 09 273 4103

Bean there, done that
the perfect place for relaxing in a bean bag – 
by a swimming pool at the hilton, overlooking 
auckland harbour. (Visitors to sPLash! new Zea-
land will be well acquainted with this location!)

But there is a major problem: bean bags aren’t 
waterproof. Well, now they are, thanks to Kiwi 
innovation by coast new Zealand.

the idea for the Marine Bean Bag originally 
came when coast new Zealand’s owners were 
watching the america’s cup yacht races in 
auckland from several uncomfortable specta-
tor boats.

While still popular on yachts, the Marine Bean 
has since found its real home ashore in homes, 
hotels and resorts in new Zealand and around 
the world. if it can survive on the ocean, it can 
survive on a pool deck.

every coast product is hand-made in new 
Zealand using the best marine grade materials 
including fade-resistant sunbrella fabrics.

For more information visit www.coastnewzea-
land.com, email info@coastnewzealand.com or 
call new Zealand 64_9 354 4552.
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into your inbox each month and 
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kjaques@intermedia.com.au

enviro friendly hot tub
ukko Saunas & Tubs have introduced three new ranges all aimed 
at saving money and helping the environment.

The first range is the Xcelsior Range which uses a new style of 
pump designed locally to utilise the heat created by the pump 
via a heat exchanger. This reduces the size of the heater element 
required from 3kW to 1kW.  The element and controller are then 
included as part of the pump rather than a separate unit reducing 
the cost of the equipment. There is the added benefit as well that 
the reduced power consumption means that the entire tub can be 
plugged into a standard 10amp power point rather than having to 
be hard wired at the switchboard.

This range is followed by the Enviro Range which replaces the 
use of electricity for heating with either Natural or LPG gas. With 
the cost of electricity constantly rising these tubs will also save on 
running costs. 

The last range is the Luxury Range which introduces the use of 
electrical sanitisation to reduce the volume of chemicals needed, 
thereby extending the life of the water, once again saving money 
while conserving one of our most precious resources.

As with previous tubs, the new Ukko Tubs use hydrogen-perox-
ide-based chemicals which are environmentally neutral rather than 
the more damaging chlorine or bromine.  These chemicals have 
no odour and are non-allergenic plus they are manufactured by an 
Australian company.

For more information call (02) 9676 7474 or visit www.ukkotubs.com.
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product release Australia’s leading
Pool Builders choose

Paramount
In-Floor
Cleaning
Systems

Paramount Pool and Spa Systems offer you and your

customers the perfect solution when working together to

create an aesthetically pleasing backyard oasis that

requires very little maintenance. Astonish your clients

with the incredible effectiveness of an in-floor cleaning

and circulation system.

Create a vanishing edge, add bar stools, benches, swimouts

and spas to your favourite pool design. Our systems will

clean any pool you design every day.

www.paramountpoolproducts.com

Unit 6, 170-180 Rooks Road, Vermont Vic 3133
Phone: 03 9873 5055 Fax: 03 9873 4746
info@poolwaterproducts.com.au

stylish poolside showers 
astraLPooL has expanded its Pluvium range of 
poolside showers with a solar shower, a canon 
water feature and a cascade water feature.

the Pluvium range features geometric designs 
and the use of high quality materials. they are 
equally ideal for private pools, hotels or public 
leisure areas. the Pluvium line of products is 
made from iPe tropical wood and satin-finish 
stainless steel. these durable materials are well 
suited to outdoor applications and humid cli-
mates thanks to their high resistance to weath-
ering and corrosion. 

the solar-powered Pluvium shower stands 
out for its minimalist, modern design and its 
ability to use solar energy to produce hot water 
ecologically and cheaply. it includes a 30-litre 
aluminium tank while its mixer tap allows users 
to control the temperature of the water. 

the Pluvium cascade water feature creates a 
500mm curtain of fast-flowing water that gently 
massages the neck and shoulders to give a 

calming effect. the 
canon water feature 
has a nozzle 63mm 
in diameter with 24 

holes that sends out a number of 
moderately intense streams of water 
to provide a revitalising massage.

For more information on the  
Pluvium range go to  
www.astralpool.com.



•  Clean & Safe Pool Water  •

•  Simple to use  •

•  Dependable  •

For more information visit: davey.com.au

Salt Water Chlorinators
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inStant filter 
cleaner
here is something new to give your 
customers instant results when clean-
ing their DE and cartridge filters.

Lo-Chlor’s Instant Filter Cleaner 
is made with a proprietary blend which 
quickly and efficiently removes grime, 
organic build-up and calcium scale. The 
product is supplied in a handy 500ml trigger 
spray and its non soak formulation enables 
the filter to be cleaned much more quickly 
than with traditional methods.

Lo-Chlor Instant Filter Cleaner has been 
specially formulated for the removal of oils, 
minerals and debris from the pool, spa and 
hot tub filter. You just spray it on and hose 
it off – it’s as simple as that.

Best results will be obtained for DE and 
Cartridge Filters when the soiled elements 
are hosed before cleaning to remove as 
much debris as possible. It is also very impor-
tant to hose well before re-assembly.

Lo-Chlor recommends that all filters be 
cleaned regularly – sand filters at least twice 
a year and DE and cartridge filters as necessary. 
You should also encourage customers to make filter cleaning part 
of their regular winter shutdown maintenance program and sum-
mer start up routine.

For more information contact Lo-Chlor on toll free 1800 647 
665 or visit www.lo-chlor.com.au.

Palintest dives into shanghai  
swimming pools
the swimming pools at Jiangwan Sports Centre and the Interna-
tional Gymnastics Centre in Shanghai have recently upgraded their 
water testing equipment with Palintest Pooltest 3, 5 and 9 photome-
ters, in addition to Pooltest test strips, to accurately monitor the legally 
required chlorine, pH and transparency levels of the pool water. 

Both pools are prestigious and popular, with the Jiangwan Sports 
Centre complex a protected municipal heritage site and the Gymnas-
tics Centre having the largest public pool in the province. Both have 
50 metre indoor heated pools, each seeing between 700-2000 visitors 
a day depending on the time of week and year. The Jiangwan Sports 
Centre is the designated training centre for Shanghai, and both pools 
have been used as training venues for Olympic competitors. With 
these considerations of both high usage and high quality, keeping the 
water in excellent condition is of great importance.

For more information go to www.palintest.com.
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Phone: 61 3 5023 3722  Fax: 61 3 5023 5339 Email: enquiries@cookes.com.au
www.cookeindustries.com.au

Take your business to the next level....
for the professional Pool Builder who wants to provide their customers with the most energy and 

water efficient systems, take advantage of the most highly sought after products, such as the world 
renowned QUIKCLEAN In-floor Cleaning System and the WATER WITCH Water Leveller from 

Cooke Industries.

Check out our range of products that can enhance your success.  It is constantly expanding to include the 
most up to date technology.  Visit us at Stand 4 at the SPLASH Pool & Spa Trade Show. 

New cleaners from Zodiac
ZoDiac released two new cleaners for the 2010 season at a 
launch at novatel, sydney olympic Park. 

Zodiac says the new Polaris atV suction cleaner is the fast-
est and most powerful on the market. it has a built-in reverse 
mechanism so it can get out of tricky situations, and it can also 
clean in reverse. 

the auxiliary inlet keeps the water flowing to the pump even 
if the throat gets clogged. the cleaner comes in a translucent 
UV-resistant housing for enhanced durability.

the Polaris 9300 sport has an aquadynamic style, and is 
equipped with patented Vortex technology so it can maintain maxi-
mum suction throughout its cleaning cycle, no 
matter how empty or full the filter canis-
ter is. it features an oversized suction 
intake to pick up large debris and has 
a large capacity quick-release filter 
canister for simple debris removal.

the Polaris 9300 sport is suitable 
for all in-ground pool surfaces and 
shapes. it has a two-year warranty.

the Polaris  
9300 Sport

the new Polaris AtV 
suction cleaner
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CALL US TODAY ON 
1800 243 887 COVERING ALL AREAS

WWW.POOLHEATING.COM.AU

·  Futuristic Pool/ 
   Spa Heating Options
·  Energy Auditing Technology
·  Guaranteed Swimming 
   Temperatures

  NEW:
·  Environmental 
   Gas Heating
·  Energy Saving 
   Equipment
·  Liquid Blankets

Stainless steel fittings for pools
FLoLUx has released new stainless steel pool and spa fittings for upper end projects. 

these include the Flojet eyeball/return jet and Floair salt’n’pepper shaker.
releasing its revolutionary range of stainless steel pool and spa fittings across australia, nZ, Usa and 

europe, australian-owned Flolux enables pool designers and builders to maintain the high standards of 
design and construction by finishing with exquisite polished stainless steel fittings.

innovatively designed in australia and crafted for easy installation, safety and elegance, Flolux fascias 
are manufactured from marine grade stainless steel (Flojet and Floair are turned from solid stainless 
steel), polished and secured to the PVc backing through the FloLock system.

For more information contact on info@flolux.com or call 1300 FLo LUx (1300 356 589).
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Eat up that chemical spill 
the General Mat company has introduced an innovative new spill 
control product –the oil eater.

oil eater is an environment-friendly, fire-retardant solution for 
all types of oil, paint and chemical spills. 

With an international patent on its fire retardant propensity, it will 
simply soak up all hydrocarbons, oils, paints, lubricants and chemi-
cals whilst maintaining its non slip and anti-skid capabilities. it can 
be used on any surface and will not leach.

User-friendly in wet or dry conditions it complies with health & 
safety, Work safe and environmental 
Protection authority regulations.

it is manufactured from coconut 
husk – a biodegradable coir sub-
stance which is easily disposable. 
oil eater is available in five-litre or 
60-litre bags.

For further information visit www.
matting.com.au or call 1800 625 388.

enhanced 3d  
public pool  
deSign 
the latest update to Pool Studio adds 
more 3D accessories for public pool design, 
including public pool signs, depth tiles, swim 
lanes, safety equipment and more. These 
accessories enhance Pool Studio’s 3D swim-
ming pool design system which makes it easy 
to design pools from small backyard projects 
to full size competition pools.  

As with all updates to the software, these new 
items will download automatically with the lat-
est update to Pool Studio.  All software updates 
come complete with Pool Studio Membership, 
ensuring Pool Studio is always the latest version. 

For more info visit www.StructureStudios.com.
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DO YOUR CUSTOMERS 
DESERVE THE BEST?

If your customers want the ultimate in soft, sanitary 
and odour free water, o� er them an Ozone Swim 

Filtration System. Our units combine the power of 
ozone with the bene� ts of salt water chlorination. 

Why should they settle for less?

Ph: 1300 OZONE1 (1300 696 631) www.ozoneswim.com.au

• Noticeably softer water
• Less back � ushing
• Prolongs equipment life

• No more red eyes or dry, itchy skin
• Easy to install and maintain
• Environmentally friendly

Ozone breaks down chloramines and kills all types of bacteria, fungi & viruses

Stronger anode  
for ecoline
auStralian Innovative Systems (AIS) says they’ve 
had a deluge of orders from hotels in Australia and 
around the world (including the Grand Hyatt in 
Dubai) after last year’s launch of their Ecoline System 
which uses electrolysis to sterilise fresh water for swim-
ming pools.

AIS has now made the anode material stronger, which 
allows each model to produce twice the amount of 
chlorine at 2000 total dissolved solids (TDS), while more 
than halving the electricity costs and maintaining the 
electrode life expectancy of 75,000 hours.

Elena Gosse of AIS says they are now targeting school 
swimming pools. 

“They are especially concerned with safety surround-
ing chemical handling and our system alleviates a lot of 
headaches for them,” she says. “The new system does 
not need any chemicals to be added, the system makes 
and regulates the chlorine levels needed to sterilise fresh 
water, eliminating the risks involved with manual chemi-
cal handling, transport, storage and dosing.”

Gosse says their Autochlor system had paved the way 
for the groundbreaking Ecoline system in hotels. 

“Many hotels have trusted and used our Autochlor 
system, which treats salt water, for many years and are 
excited we have invented a new system for their fresh 
water sterilisation needs,” she says.

For more information go to www.aiswater.com.au.
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new Megatube series
WhiteWater West has launched the new Meg-
atube raft series.

the core feature of the patent-pending Meg-
atube series is a massive 6m diameter fully 
enclosed flume set at a transverse angle to 
the slide path. rafts drop down a steep ramp 
into the Megatube, gaining speed and climb-
ing up to 3m as riders oscillate up and down 
the inner walls, splashing and screaming their 
way down the waterslide. 

You can add multiple Megatubes of vary-
ing length and shape, and combine with other 
WhiteWater waterslides like the abyss or the 
Family Boomerango to create a super raft ride.

in fact, the Megatube is large enough that another flume can actually pass through it, creating a truly sensa-
tional attraction for riders and spectators alike. there is the possibility an aquaLoop rider could hurtle down a 
translucent silktek flume, passing through the Megatube just as a group of surprised raft riders goes by below. 

the first two MeGatube rides are the Viper, a three-person raft ride, and the Python, a six-person raft 
ride. additional rides are in the works.

For more information visit www.whitewaterwest.com or call 0418 755 159.
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Unit 19, 10 Foundry Rd,

Seven Hills, NSW 2147

Ph: (02) 9674 1900  

Fax: (02) 9674 1222

Aquatherm Industries is the largest U.S.manufacturer of solar
swimming pool heaters, and well known for the Ecosun Solar
Pool Heating Collector.

Distinguished by our ‘tube & web’ design. Ecosun panel has
the highest heat rating of all the panels tested at the Florida
Solar Energy Centre.

Contact:Contact:

1300 482 008
www.solartech.net.au

10 Year
Cockatoo
Warranty

Lifetime
Warranty

Are you looking for tenders for 
swimming pool construction and 

maintenance? 

Look No Further 

Call Barry  
1800 674 120 

•	 Swimming pool construction and  
    maintenance
•	 Aquatic centre management 
•	 Supply of swimming pool equipment 

Cordell Tenders Online has a database overflowing 
with tenders relating to all areas of:

www.cordelltenders.com.au

For more information on how we can help you  
email: tolsales@cordell.com.au

clearing  
the deckS
conventional solar blanket 
reel systems can clutter your deck, 
obstruct your view and be difficult 
and cumbersome to operate, but 
Cleardeck’s single person system is 
simple to use, easily extending and 
retracting in less than 60 seconds.

The pool cover roller is con-
cealed in a rigid PVC cylinder that 
is installed underground at the end 
of a pool covered by an incon-
spicuous ground level lid. Easily 
installed in any new and most exist-
ing pools of a wide range of shapes 
and sizes, the system has no motors, 
tracks, cables or pulleys. 

Only the narrow strip of the ano-
dized aluminium lid can be seen 
above the ground, which is safe to 
walk on and removes the common 
objection to pool covers that take 
up space on the deck.

The Cleardeck System is  
distributed by Waterblade  
Australia. For more information  
call (08) 9408 0955 or visit  
www.cleardecksystems.com.au.
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The Aquamaid Check Valve and Ball Valve are for 
use in swimming pools, spas, solar heating systems, 

irrigation and other industrial applications.

THE AQUAMAID™  
CHECK & BALL VALVE

290 Boundary Road, Braeside, Victoria 3195
Telephone: (03) 9580 9055

Fax: (03) 9580 7156
http://www.aquamaid.com.au

email: aquamaid@aquamaid.com.au

BENEFITS:
•  Positive seal/prevents 

backflow
• Low friction loss
• No corrosion
• Fully serviceable
•  Ball Check & Valve 

interchangeable
• Australian made

New improved 

Tough plastic lockers
YoU need tough lockers for aquatic 
environments, and UK outfit action stor-
age systems says their extreme Plastic 
Locker offers a vast improvement over 
conventional metal lockers.

they are robust, hygienic and highly 
vandal resistant. the hinges have been 
tested to seven-times Fira industry 
standard. they’re also weather resistant, 
which means they can be stacked out-
doors under a canopy in damp and cold 
environments without fear of rust and can 
be cleaned with a high pressure hose.

 these revolutionary lockers are hard-wearing and can take 
far more punishment than a conventional locker.

they are manufactured in the UK, and while action storage 
systems can export overseas, they would need a very large order 
to cover the cost of shipping to australia/nZ. however, all sorts of 
options are available for potential distributors or licensees.

For more information contact sales@action-storage.co.uk.

www.splashmagazine.com.au    SPLASH! | 93



Aboveground Pools ...........................................................................91
Aquamaid..........................................................................................93
Artistry in Mosaics ............................................................................46
AstralPool .........................................................................................20
Australian Energy .............................................................................88
Australian Innovative Systems..........................................................59
Auto Pool Cleaners (Aqua-Quip) .......................................................27
Boltz Brands .....................................................................................69
Chemtura ............................................................................................6
ClevaQuip ....................................................................................... oBC
Cooke Industries ...............................................................................87
Cordell Information .....................................................................68, 92
Compu Pool Products .......................................................................43
Davey ..........................................................................................50, 86
Department of Climate Change ........................................................23
Daisy Pool Covers .............................................................................22
Dontek ..............................................................................................83
Emaux Pool Equipment .....................................................................65
Evolution ...........................................................................................88
Focus ................................................................................................55
Heliocol Solar ....................................................................................47
Hi tech Pacific (Del ozone) ...............................................................93
Hot Water Heat Pumps ......................................................................67
Hy-Clor ..............................................................................................48
Hydrocare .........................................................................................66
International Quadratics ...................................................................70
ItS.....................................................................................................66
Laticrete............................................................................................39
Lo-Chlor Chemicals ............................................................................8
Magnum Filters. ................................................................................60
new Fluid technology .......................................................................81
niagara Pool Supplies .......................................................................36
nSPI Australia ...................................................................................14
ozone 1 .............................................................................................90
Pentair Water Australia .....................................................................10
Pool Controls (Chemigem) .............................................................. IBC
Poolrite Equipment ..........................................................................IFC
Pools4Jewels ....................................................................................44
Pool Systems ....................................................................................89
Pool-Water Products .........................................................................85
Pro Am ..............................................................................................71
Prominent .........................................................................................79
QIS ....................................................................................................91
remco Australia ................................................................................17
rennaisance tiles .............................................................................33
Salon Piscine ....................................................................................73
Sancell ..............................................................................................51
Skypebble .........................................................................................90
Solar tech .........................................................................................92
Spa Electrics ...............................................................................18, 53
Sunbather ...........................................................................................4
Sunlover Solar ..................................................................................26
Supreme Heating ..............................................................................21
Swimplex Aquatics ...........................................................................68
toyesi ................................................................................................69
Waterco ......................................................................................35, 75
Waterway Australia ...........................................................................40
Whitewater West ...............................................................................78
Zeolite Australia ................................................................................46
Zodiac Group Australia ......................................................................28

Ad Index

Yes! I wish to receive SplaSh! magazine
Within Australia *

 $52.00 – 1 year, 6 issues

 $83.20 – 2 years, 12 issues – Save 20%

 $109.20 – 3 years, 18 issues – Save 30%

* Prices quoted include GST

Overseas Rates

New Zealand

 $AUD62.00 – 1 year, 6 issues

Asia Pacific

 $AUD75.00 – 1 year, 6 issues

All Other Countries

 $AUD85.00 – 1 year, 4 issues

We are committed to handling your personal information in  

accordance with the privacy act.

Please Select one of the following:

 Yes    No - Please send me  

information about special offers and or events from SPLASH!

Subscribe to

Tax invoice
Please find enclosed my cheque/money order for $_________
payable to The Intermedia Group Pty. Ltd. OR please charge my:

 Mastercard               Visa             Amex

                         

Cardholder Name: _____________________________________

Expiry Date: __ __ / __ __  Signature: _________________________

Name: _______________________________________________

Job Title: _____________________________________________

Company: ____________________________________________

Address: _____________________________________________

Suburb/Town: _______________________ Postcode: ________

Ph:_______________________   Fax: ______________________

Email: _______________________________________________

The Intermedia Group Pty Ltd ABN 94002583682 PO Box 55 Glebe 
NSW 2037. Fax back your subscription to: (+61) 2 9660 4419    

www.intermedia.com.au or call 1800 651 422

✁

94 | SPLASH!    www.splashmagazine.com.au



Designed and Manufactured by Pool Controls
Head Office - Tel:  (08) 9344 7044   Fax:  (08) 9345 1816   Web site:  www.pool-controls.com.au

Sales and Service Enquiries 
Email:  sales@pool-controls.com.au  or  service@pool-controls.com.au
Sales Hotline:  1300 109 809     Service Hotline:  1300 550 010     Fax:  1300 895 231

AICG POC313

All you need to help maintain 
clear, healthy water...Automatically
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Water Management 
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